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NOTES  ON  THE  CAIIIN6 

WHEN  I  WAS  WORKING  THE  NIGHT 

city  desk  for  the  old  Chicago 
Daily  News  and  a  plane  went 
down  or  a  slum  fire  began  to  take  its 
midnight  toll  of  the  lives  of  the  poor,  my 
first  reaction  was  to  pick  up  the  phone 
and  call  Eddie  Rooney. 

“Eddie,”  I’d  say,  “have  you  got  your 
overshoes  in  the  car?”  He  always  said 
yes,  and  he  always  went.  He  didn’t  go  for 
the  thrills.  He  was  a  cop’s  son  and  knew 
better.  And  he  didn’t  go  to  cover 
something  that  might  advance  his  career. 
He  didn’t  have  a  career.  He  held  a 
vocation,  in  the  richest  sense  of  the  word. 

Eddie,  no  less  than  those  good  fire¬ 
fighters,  police  officers,  and  medics  called 
out  into  the  angry  night,  went  because  it 
was  his  duty.  The  truth  must  be  learned 
and  told  with  accuracy  and  compassion. 

That  was  40  years  ago.  But  I  thought 
of  Eddie  on  Sept.  11  and  hoped  that 
reporters  like  him  would  be  on  duty 
[“With  the  world  crashing  down  all 
around  them,”  Sept.  17,  p.  4]. 

It  would  not  do,  just  now,  for  news¬ 
papers  to  publicly  praise  their  staffs, 
especially  those  who  labored  at  the  hellish 
scenes  of  death  in  New  York  and  at  the 
Pentagon.  There  will  be  plenty  of  time  later 
to  put  in  for  the  prizes.  But  perhaps  a  70- 
year-old,  who  hasn’t  been  a  working  jour¬ 
nalist  for  more  than  three  decades  and  has 
stopped  going  to  fires,  murders,  and  plane 
crashes,  might  say  a  few  words  right  now. 

It  seems  to  me  that  a  lot  of  reporters  and 
photographers  deserve  praise  and  public 
thanks  for  the  work  they  have  done  in  the 
past  several  days  with  their  feet  in  the  ash, 
rubble,  and  muck.  I  do  not  know  how  many 


were  motivated  purely  by  ambition  or  a 
sense  of  vocation  and  duty,  or  a  bit  of  both. 
Most,  I  suspect,  spent  painful  and  arduous 
days  at  the  sites  of  devastation  as  well  as  on 
the  streets  and  in  the  homes  of  those  affect¬ 
ed  by  it,  because  they  were  journalists  and 
couldn’t  imagine  any  other  place  to  be. 

A  great  challenge  to  the  press  lies 
ahead.  But  let  it  now  be  noted,  with 
gratitude  and  pride,  that  there  still  are 
Eddie  Rooneys  around. 

HOWARD  M.  ZIFF 

PROFESSOR  OF  JOURNALISM 
University  of  Massachusetts 
Amherst,  Mass. 

EREEDOM  OF  THE  PRESS? 

1AM  APPALLED  THAT  OUR  FEDERAL 

government  is  keeping  a  journalist 
in  jail  despite  worldwide  protests 
[“Who  is  a  journalist?”  Sept.  10,  p.  17]. 

Vanessa  Leggett,  held  since  July  20  in 
a  Houston  detention  center,  has  been 
incarcerated  longer  than  any  journalist 
in  U.S.  history  (59  days  as  of  Sept.  17), 
according  to  the  Reporters  Committee 
for  Freedom  of  the  Press.  Her  alleged 
crime?  Refusing  to  turn  over  confidential 
information  about  sources  for  a  book  she 
is  writing  about  a  murder.  This  is  a  gross 
violation  of  freedom  of  the  press.  As  I 
learned  while  researching  my  book, 
“Words  of  Fire,”  about  attacks  on 
journalists  around  the  world,  locking  up 
journalists  is  commonplace  in  China  and 
Cuba  —  but  not  here.  Vanessa  Leggett 
should  be  released  immediately. 

ANTHONY  C.  COLLINGS 
LECTURER 
University  of  Michigan 
Ann  Arbor,  Mich. 


50  YEARS  AGO 


NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


SEPT.  22,  1951: 

Daily  newspapers  should  put 
out  a  better  product  to  compete 
with  radio  and  TV  —  then  charge 
not  a  nickel  but  a  dime  a  copy 
—  to  cure  a  “sick”  industry, 


I  Pittsburgh  Post-Gazette 
Business  Manager  James  F. 
O’Connor  told  a  group  of  news¬ 
paper  executives  recently. 

Six  of  10  applications  for  jobs 


with  the  Bell  Telephone  Co.  of 
Pennsylvania  are  the  direct 
result  of  classified  advertising, 
according  to  Earl  A.  Skinner, 
the  utility’s  general  advertising 
manager. 
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Executives  call  for  whatever  it  takes 
to  thoroughly  and  accurately  cover 
Sept.  11  horror  and  its  aftermath 

BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

Newspapers  across  the  United  States 
responded  to  the  recent  terror  attacks  by 
pumping  out  extras,  increasing  news  holes, 
boosting  press  runs,  and  generally  doing  whatever  it 
takes  to  get  the  story  —  and  get  it  right. 

While  advertising  is  mostly  down  and  the  bottom 
line  is  a  pervasive  concern,  leaders  of  both  news¬ 
papers  and  newspaper  companies  told  that 
they  are  more  worried  about  coverage  right  now. 

“This  is  a  story  that  demands  excellence  in  cover¬ 
age,  and  you’re  going  to  give  your  journalists  what 
they  need  to  do  it,”  said  Arthur  O.  Sulzberger  Jr., 
chairman  of  the  New  York  Times  Co.  and  publisher 
of  The  New  York  Times.  He  acknowledged  advertis¬ 
ing  cancellations  this  month  alone  will  likely  cost  his 
flagship  paper  millions  of  dollars.  “It’s  made  a  dread- 
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fill  financial  year  more  dreadful.  But  who  cares?” 

Knight  Bidder  Chairman  and  CEO  Tony  Bidder 
issued  a  memo  that  calls  for  quality  journalism. 
“Please  leave  no  stone  unturned  in  pursuing  this 
story.  Do  the  right  thing  by  readers,”  Bidder  wrote 
to  the  executives  of  his  company’s  papers. 

Knight  Bidder  spokeswoman  Lee  Ann  Schlatter 
said  there  are  no  financial  constraints  on  the  chain’s 
papers  in  covering  the  tr^edy,  a  sentiment  echoed  by 
Bobert  Hall,  publisher  of  Knight  Bidder’s  Philadel¬ 
phia  Inquirer.  “Since  we  are  newspapers  first,  the  fo¬ 
cus  has  been  on  the  news,”  Hall  said.  “I  think  the 
business  side  has  taken  a  back  seat,  at  least  during  this 
tragedy,  because  that’s  what  we’re  all  about.” 

Gannett  Co.  Inc.  has  issued  no  edicts  on  editorial 
spending,  spokeswoman  Tara  Connell  said.  “We  don’t 
order  the  local  papers  to  do  one  thing  or  another. ... 
Gannett  really  does  give  its  newspapers  autonomy.” 

Many  papers  with  expanded  press  runs  found 
single-copy  sales  went  through  the  roof.  On  a  typical 
weekday  afternoon,  for  example,  Cox  Newspapers 
Inc.’s  Atlanta  Journal  has  single-copy  sales  of 
22,000.  On  Sept.  11,  it  sold  an  extra  60,000.  The  fol¬ 
lowing  day  was  even  bigger  for  both  the  morning  At¬ 
lanta  Constitution  and  the  afternoon  Journal,  said 
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E-ACCESS  OK'D 
IN  CIVIL  CASES 

Federal  courts  may 
allow  electronic 
access  to  civil  and 
bankruptcy  case  files, 
but  not  to  criminal 
case  files,  according  to 
the  Judicial  Confer¬ 
ence  of  the  United 
States,  the  courts’ 
rules-making  body. 

Law-enforcement 
agents  or  witnesses 
could  be  harmed  if  in¬ 
formation  identifying 
them  is  widely  spread, 
said  U.S.  Magistrate 
Judge  Jerry  A  Davis, 
who  helped  guide  the 
courts’  policy  review 
and  announced  the 
decision  Wednesday. 
Davis  said  the  courts 
would  re-examine 
access  to  criminal  files 
vnthin  two  years. 

Davis  said  the 
guiding  principle  is 
to  make  court  files 
available  “as  much  as 
we  can,  and  look  at 
the  safety  issues.” 

Free-speech  advo¬ 
cates  lauded  the  deci¬ 
sion  as  an  important 
statement  of  openness 
as  a  guiding  principle. 

Access  will  be 
through  the  fee-based 
PACER  system. 

-  TODD  SHIELDS 
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Not  all  papers  are  taking  big  financial  hits.  Steven 
M.  Weaver,  president  and  publisher  of  The  Tampa 
(Fla.)  Tribune,  said  that  while  advertising  took  “a  dip,” 
Tampa’s  economy  is  “vibrant”  and  advertising  late  last 
week  was  returning  “more  or  less  back  to  normal.” 
Weaver  added  that,  in  expanding  its  news  hole,  the 
Media  General  Inc.  paper  took  advantage  of  pages 
normally  used  for  stock-market  listings  after  Wall 
Street  shut  down  in  the  days  following  the  tragedy. 

Lee  Enterprises  Inc.’s  La  Crosse  (Wis.)  Tribune 
took  a  somewhat  similar  tack.  The  daily  eliminated 
a  family/lifestyles  section  and  used  the  space  for 
.  .  1  j  j  coverage  of  the 

itory  that  demands  attacks  circuia- 

in  coverage,  and  tion  Director 

.  Nicholas  Nicks 

to  give  your  sai^  the  Tribune 

» what  they  need  ^ad  “minimal” 

loss  of  advertis- 

—  ARTHUR  0.  SULZBERGER  JR.  ing,  and  was 
New  York  Times  Co.  largely  back  to 
normal  by  the  weekend  after  the  tragedy. 

As  far  as  pumping  out  the  printed  product,  it  would 
be  hard  to  top  The  Post-Standard,  the  morning  paper 
in  Syracuse,  N.Y.,  and  its  sibling,  the  evening  5yraciise 
Herald-Joumal,  both  owned  by  Advance  Publica¬ 
tions.  In  the  37  hours  following  the  attacks,  one  news¬ 
room  put  out  six  separate  newspapers.  Stan  Linhorst, 
senior  managing  editor  for  the  two  papers,  echoed  a 
common  sentiment  in  newsrooms  across  the  country 
when  he  said  newspapers  are  proving  to  be  the  most 
reliable  sources  of  information  and  the  voices  of  rea¬ 
son  in  their  communities.  11 


Publisher  Roger  Kintzel.  “Wednesday  [Sept.  12],  we 
had  a  24-page  special  section  with  no  advertising 
except  for  a  half-page  sympathy  ad  from  Kroger,” 
Kintzel  said.  The  Constitution  had  130,000  addition¬ 
al  single-copy  sales  and  the  Journal  had  95,000,  for  a 
one-day  net  circulation  increase  of  225,000.  And  no 
returns.  By  Friday  of  the  same  week,  the  total  of  extra 
street  sales  had  fallen  to  61,000. 

When  it  was  suggested  that  it  would  be  great  to 
have  those  numbers  on  a  normal  day,  Kintzel 
replied,  “To  me,  it  says  people  know  where  the  infor¬ 
mation  will  be  and  have  confidence  that  they  can 

Thomas  Cur-  AUlSlSa 

ley,  president  W  CXCelleilC 

and  publisher  H  _ 

of  USA  Today,  V  yOU  TC  gO 

said  his  paper  L  joumalls 

has  already  re-  j  •  99 

ceived  notice  tO  QO  it. 


A  California 
Superior  Court 
judge  in  San  Francisco 
last  week  denied  a 
motion  to  dismiss  a 
lawsuit  claiming 
journalists’  sources 
remain  property  of  the 
publisher  they  worked 
for  when  the  sources 
were  developed. 

Responding  to  a 
Paperloop.com  Inc. 
suit  asking  that  certain 
ForestWeb  Inc. 
sources  be  treated  as 
Paperloop  trade 
secrets,  attorneys  for 
ForestWeb  had  filed  a 
motion  invoking  Cali¬ 
fornia’s  Strategic  Law¬ 
suit  Against  Public 
Participation  (SLAPP) 
law,  passed  to  prevent 
litigation  seeking  to 
silence  a  defendant. 

The  judge  found  that 
although  the  case  is 
“within  SLAPP 
parameters,"  Paper- 
loop  could  prevail  on 
the  merits  of  its  claim, 
according  to  Neil 
Shapiro,  one  of 
Forestweb's  lawyers 
in  the  case.  Shapiro 
expressed  optimism 
an  appeals  court  will 
reject  the  suit  after 
it  hears  arguments 
next  year. 

-  JIM  ROSENBERG 


Wayne  Robins  contributed  reporting  to  this  story. 


Tenvr  strikes  the  bottom  line 


extra  editions  ;  ^  7%  of  the 

raised  news-  '  |  quarter’s  ad 

papers’ short-  '  revenue, 

term  costs  in  - ji  “Print  media 

the  days  fol-  ,  t  j  readership  is 

lowing  the  at-  obviously 

tack.  Mark  D.  |  increased,” 

Henderson,  Henderson 

media  said.  “That 

analy.stfor  MSlk  D.  HsndBrSOn  does  good 

ABN  AMRO  ABN  AMRO  things  for  the 

Securities  Securities  LLC  brands,  but 

LLC  in  New  [there’s]  not 

York,  estimated  that  j  lot  of  advertising.” 
many  papers  lost  a  |  In  the  short  term, 

week’s  w'orth  of  ad  stocks  of  publicly  trader 

revenue,  or  as  much  as  I  newspaper  and  other 


media  companies 
declined  Sept.  17,  when 
the  market  reopened 
after  being  closed  since 
the  Sept.  11  attacks. 
Newspaper  stocks  last 
week  fared  relatively 
well  compared  with  the 
overall  market  —  and 
better  than  other  media 
stocks  that  are  even 
more  dependent  on  ads. 

Those  with  a  large 
New  York  and  financial 
advertising  base  will 
likely  take  the  biggest 
hit.  Dow  Jones  &  Co. 


BY  LUCIA  MOSES 

Newspapers, 
already  in  the 
midst  of  a 

dismal  year  for  adver¬ 
tising,  now  face  the 
prospects  of  lower-than- 
expected  ad  revenue  in 
the  third  quarter  and  the 
rest  of  the  year  because 
of  economic  uncertainty 
caused  by  the  recent 
terrorist  attacks  on  the 
United  States. 

Businesses  pulled 
their  ads  while  round- 
the-clock  coverage  and 


CanWest  Global 
Communications 
laid  off  120  people 
and  eliminated  five 
sections  at  Canada’s 
National  Post,  one  of 
the  company’s  first 
moves  since  taking 
full  ownership  of  the 
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Collateral  Damage 

The  U.S.  Stock  Market,  Closing  Prices 


S&P  500  Index 
S&P  Publishing  Index 


-10% 


. 

^  I 

i 

. 

1  Sept.  10 

Sept.  17 

Sept.  18 

Sept.  19 

Sept.  20 

5  1,092.54 

1,038.77 

1,032.74 

1,016.10 

987.79 

S&P  Publishing 
Index 


4,611.03  4,492.41  4,562.45 


4,400.18 


4,646.61 

The  S&P  500  Index  consists  of  large-cap  U.S.  stocks. 

The  S&P  Publishing  Index  consists  of  newspaper  stocks  only. 


Inc.  .said  it  risks  falling 
short  of  its  third-quarter 
e^lmings  estimate, 
while  the  New  York 
Times  Co.  said  the  im¬ 
pact  on  its  third-quarter 
results  is  unknown. 

Analysts,  some  of 
whom  expected  some 
improvement  in  Sep¬ 
tember  as  comparisons 
with  last  year  eased,  now 
rule  out  any  chance  of  a 


recovery  happening 
anytime  soon. 

“We’re  going  to  see 
the  impact  in  the  third 
quarter,  the  fourth 
quarter,  and  first  quar¬ 
ter  of  next  year,”  with 
comparisons  starting  to 
improve  by  spring,  said 
Edward  J.  Atorino,  me¬ 
dia  analyst  at  Dresdner 
Kleinwort  Wasserstein 
in  New  York,  who  cut 


his  2001  and  2002 
earnings  estimates  for 
the  five  biggest  public 
newspaper  companies. 
“The  tunnel’s  gotten 
longer,  and  the  light’s 
gotten  dimmer,”  he  said. 
Cost-cutting  measures 
taken  by  publishers  this 
year  and  the  potential 
for  more  declines  in 
newsprint  prices  should 
provide  some  relief. 


the  analyst  added. 

Using  the  Gulf  War 
experience  as  a  guide, 
analysts  noted  that 
advertising  suffered  in 
1991,  then  started  to 
come  back  in  early  1992. 
What’s  different  this 
time  is  that  the  economy 
is  already  on  the  skids  — 
and  the  devastation  is 
far  greater. 

Some,  including  Miles 
Groves,  a  Bethesda,  Md.- 
based  newspaper  con¬ 
sultant,  were  reluctant  to 
quantify  the  extent  of  the 
impact.  Groves  said  the 
already  weak  economy 
could  fall  into  a  reces¬ 
sion,  but  it’s  still  hard  to 
tell  how  much  damage 
was  done  without  seeing 
how  consumers  react  in 
the  coming  days:  “It’s 
almost  like  the  dam 
broke,  and  you  don’t 
know  where  the 
high-water  mark  is. 


11 


Stamp  of  disapproval  for  DSPS 


Postal  Service  returns  to  hit  senders 
with  yet  another  rate-hike  request 

BY  TODD  SHIELDS 

WASHINGTON 

I  HE  U.S.  Postal  Service  wants  to  follow 
this  year’s  two  rate  in¬ 
creases  with  yet  another 
price  hike.  The  development  is 
raising  anxiety  not  only  among 
mailers  but  also  among  the 
U.S.  senators  who  oversee  the 
money-losing  service. 

At  a  hearing  last  week.  Sen. 

Daniel  Akaka,  D-Hawaii,  had 
a  key  question  for  Postmaster 
Genereil  John  E.  Potter:  “How 
does  the  Postal  Service  calcu¬ 
late  at  what  point  raising  rates  will  have  a  negative 
impact”  on  newspapers,  magazines,  and  others? 

“We  need  to  keep  all  Americans  linked,”  Potter 
answered.  “We  understand  our  obligation  to  keep 


NNA  Executive  Vice  President  Ken  Allen 
(ieft)  and  Postmaster  General  John  E.  Potter 


costs  down  so  those  products  remain  competitive.” 

Such  sympathy  is  weak  balm  to  publishers  facing 
yet  another  hike  in  the  periodicals  rate  used  to  mail 
newspapers  to  subscribers.  This  year’s  rate  increas¬ 
es  elevated  costs  by  about  12%.  Postal  governors  on 
Sept.  10  decided  to  ask  for  another  increase  that  is 
expected  to  include  a  10%  boost  in  the  periodicals 
rate.  The  independent  Postal  Rate  Commission  will 
spend  nine  or  10  months  re¬ 
viewing  the  request. 

The  increases  worry  Ken 
Allen,  CEO  and  executive  vice 
president  of  the  National 
Newspaper  Association,  which 
represents  small  newspapers 
that  in  many  cases  depend  on 
the  mail  for  distribution.  “A 
10%  increase  every  year  gets  to 
be  a  killer,”  Allen  said. 

Steep  losses  propel  the  rate 
increases.  Potter  told  senators  he  expects  the  serv'- 
ice  to  lose  $3  billion  this  year  and  next  year.  He  said 
he  would  submit  a  draft  for  postal  reform  soon  and 
a  detailed  plan  by  the  end  of  the  year.  (1 


Toronto-based  paper 
last  month. 

CanWest  said  the 
actions  would  help 
bring  profitability  to 
the  paper,  which  is 
estimated  to  have  lost 
nearly  $200  million 
since  it  started  three 
years  ago.  The  Toron¬ 
to  Star  reported. 

-  LUCIA  MOSES 

60SS WORKERS 
REJECT  RECALL 

Alleging  they  are 
due  unpaid 

wages,  severance  con¬ 
sideration,  and  con¬ 
tinuing  benefits  —  and 
that  they  should  have 
been  given  60  days’ 
notice  about  their 
plant’s  closure  — 
International  Associa¬ 
tion  of  Machinists 
Local  831  members 
protested  last  week 
outside  Goss  Graphic 
Systems’  shuttered 
plant  in  Cedar 
Rapids,  Iowa. 

They  claimed  the 
company  violated  the 
federal  Consolidated 
Omnibus  Budget 
RecofKiliation  Act 
(COBRA)  and  the 
Worker  Adjustment 
and  Retraining  Notifi¬ 
cation  (WARN)  act. 

(k>ss  is  “making  an 
effort  to  call  back  a 
few  [workers]  to  close 
down  the  plant,”  said 
union  Business  Rep¬ 
resentative  Joe  Iron¬ 
side,  adding  that  only 
two  of  the  175  called 
agreed  to  return, 
because  “our  last  pay 
check  bounced.”  A 
Goss  spokesman 
would  not  comment 
on  the  recall.  Ironside 
said  a  federal  judge 
ordered  temporary  re¬ 
instatement  of  health- 
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care  provisions  before 
Goss  filed  for  bank¬ 
ruptcy  (see  story,  p. 
20).  The  union  seeks 
60  days’  pay  for  each 
covered  worker. 

-  JIM  ROSENBERG 

PAPERTANDCO. 

TOBUYBELDEN 

Media  Advisors 
International 
agreed  to  sell  Dallas- 
based  newspaper 
research  and  consult¬ 
ing  firm  Belden  Asso¬ 
ciates  to  a  group  of 
existing  officers  led 
by  Chairman  S.W. 
“Sammy”  Papert  III. 

Papert  said  he 
hopes  to  build  on 
recently  launched 
products,  such  as 
Belden’s  “Sales  & 

Site  Survey”  of 
newspaper  Web 
site  visitors. 

Terms  of  the  deal 
were  not  disclosed. 
Belden  said  the  tran¬ 
sition  will  be  seam¬ 
less  to  its  customers. 

-  LUCIA  MOSES 

WEXnNDS 

ITSDEADUNE 

The  deadline  for 
E&Fs  annual 
“Photos  of  the  Year 
Contest”  has  been 
pushed  back  one  week 
due  to  the  Sept.  11 
terrorist  attacks  on 
America.  The  deadline 
for  submitting  all 
photos  is  now  Oct.  4. 

For  more  informa¬ 
tion,  visit  E&P 
Online  (http://www 
.editorandpublisher 
.com)  or  contact 
Daniela  DiMaggio  at 
ddimaggio@editor 
andpublisher.com. 

-  GREG  MITCHELL 


CALENDAR 


OCTOBER 

HING  Annual 
Conference, 
International  News¬ 
paper  Group,  Renais¬ 
sance  Dallas  North 
Hotel,  Dallas 

3n  AASFE  Annual 
U  Convention, 
American  Association 
of  Sunday  and  Feature 
Editors,  The  Drake, 
Chicago 

4_0  SPJ  National 
U  Convention, 
Society  of  Professional 
Journalists,  Doubletree 
Hotel  Bellevue, 
Bellevue,  Wash. 

5_7  Covering  the 
I  New  Latino 
Community,  American 
Society  of  Newspaper 
Editors,  Doubletree 
Hotel  Downtown, 


Kansas  City,  Mo. 

Q  10  Visual  Edge 
D  II  Workshop, 
National  Press  Photog¬ 
raphers  Association, 
Poynter  Institute  for 
Media  Studies,  St. 
Petersburg,  Fla. 

yin  AMCEA  Annual 
I  lU  Conference, 
Advertising  Media 
Credit  Executives  Asso¬ 
ciation,  The  Menger 
Hotel,  San  Antonio 

MAPME  Annual 
Conference 
and  National  News¬ 
room  Summit,  Associ¬ 
ated  Press  Managing 
Editors,  Hyatt  Regency 
Hotel,  Milwaukee 

M  National  Com¬ 
puter-Assisted 
Reporting  Confer¬ 


ence,  Investigative 
Reporters  and  Editors, 
National  Institute  for 
Computer-Assisted 
Reporting,  Loews 
Philadelphia  Hotel, 
Philadelphia 

lOIC  YEAAConfer- 
II  IUence,Youth 
Editors  Association  of 
America,  Renaissance 
Springfield  Hotel 
Springfield,  Ill. 

lOin  IAEA  General 
II  III  Assembly,  In¬ 
ter  American  Press  As¬ 
sociation,  JW  Marriott 
Hotel,  Washington 

II  ICSABEW 
14  lu  Business 

Reporting  and 
Writing  Conference, 
Society  of  American 
Business  Editors  and 
Writers,  Omni  Am¬ 


bassador  East,  Chicago 

ly  on  AAIND  Fall 
1 1  LU  Conference, 
American  Association 
of  Independent  News 
Distributors,  Hyatt 
Hotel  at  Fisherman’s 
Wharf,  San  Francisco 

17-91  Annual 

If  L I  Conference, 
Society  of  Environ¬ 
mental  Journalists, 
Portland  State  Uni¬ 
versity,  Portland,  Ore. 

01  on  iPAiieth 

L I  LU  Annual  Meet¬ 
ing,  Inland  Press  Asso¬ 
ciation,  Hotel  Inter¬ 
Continental,  Chicago. 

NOTE:  To  list  events, 
please  e-mail  to 
calendar@editorand 
publisher.com  or  fax  to 
(646)654-5370. 


Hoopla  over  James  R.  Hoffa 


‘Detroit  News’ scores  on  a  break 


‘Free  Press’  gets  an  unlikely  assist 


BY  JOE  STRUPP 

WHEN  The 

Detroit  News 
broke  the 
stoiy  of  new  evidence 
in  the  Jimmy  Hoffa 
disappearance  case,  it 
had  help  from  an 
unlikely  source  —  its 
rival  Detroit  Free  Press. 

The  News  reported 
Sept.  7  that  FBI  inves¬ 
tigators  using  DNA 
evidence  matched  hair 
samples  from  Hoffa  with 
those  found  in  a  car  used 
by  a  longtime  fiiend  on 
July  30, 1975,  the  last 
day  Hoffa  was  seen  alive. 


The  story  claimed  that 
the  new  evidence  could 
mean  an  arrest  of 
Hoffa’s  fiiend,  (Jharles 
“Chuckie”  O’Brien. 

The  new  develop¬ 
ments,  however,  came  as 
a  result  of  a  Free  Press 
lawsuit  filed  in  January 
that  sought  access  to 
the  FBI  file  on  Hoffa’s 
disappearance.  In  its 
response  to  the  suit,  the 
FBI  argued  June  12  that 
it  could  not  release  the 
file  because  the  case  was 
still  active. 

News  Deputy  City 
Editor  Tarek  Hamada 


said  reporters  took  the 
FBI  response  as  a  sign 
of  movement  in  the 
long-stalled  case,  began 
pursuing  sources  in  the 
FBI,  and  did  a  story. 

Knight  Bidder’s  Free 
Press,  which  has  a 
joint-operating  agree-  I 
ment  with  Gannett 
(To.  Inc.’s  News,  was 
forced  to  follow  the 
story  with  its  own 
version  the  next  day. 

“It  must  be  embar-  * 
rassing  for  them,”  " 
Hamada  said. 

Free  Press  Pub-  “ 
lisher  Heath  Meri-  n 
wether  said  the  new  0 
information  was  not  ® 
as  groundbreaking  | 


as  some  believed.  He 
admitted,  however,  that 
his  paper  was  beat,  but 
promised  some  scoops 
on  the  case  down  the 
road:  “We’ll  come  back 
and  bloody  their  nose.”  11 

llw  Detroit  News 

NEW  CLUE  MIGHTMEiUr 
CHARGES  IN  HOFFaK 

PL^  union  leader  in  FRIEND’S  CAR 


Kkto*  story  Sow  H  i 


The  Detroil  News  ;^ipre  Prr 


Old  Hoffa 
adds  new  in 
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Deals  to  watch  out  for 


Top  ga^  Syndicate  sold 


BY  MARK  FITZGERALD  | 

CHICAGO 


R Marketing  Co. 

Inc.,  the  largest 
national  advertising  rep 
firm  for  U.S.  gay  and 
lesbian  papers,  now 
owns  the  biggest  provi¬ 
der  of  content  to  those 
papers,  Q  Syndicate. 

Confirming  the  sale 
Thursday,  Todd  Evans, 
co-founder  and  CEO  of 


Woodbridge,  N  J.- 
based  Rivendell,  said 
syndicate  founder 
David  Bianco  will 
stay  on  as  vice 
president  for  content. 
Paula  Martinac,  who 
writes  the  “Lesbian 
Notions”  column  for 
the  syndicate,  will  be 
editor  in  chief. 

Among  Q  Syndicate’s 
offerings  are  a  gay 
male-oriented  comic 


strip,  editorial  cartoons, 
a  sex-advice  column, 
and  a  horoscope. 

Q  Syndicate  (http;// 
www.qsyndicate.com) 
has  not  been  affected 
by  the  nationwide 
newspaper  slump, 
founder  Bianco  said. 
“The  horoscope  is  not 
going  to  be  the  first 
thing  to  go  when  ad 
pages  are  reduced,” 
he  contended.  “My 


The  new  Rivendell:  Civil  union  of  advertising  and  editorial 
understanding  is  that  i  in  recent  months: 

mainstream  syndicates  j  GayLinkContent.com 

lose  business  because  i  (http://www.gaylink 

niche  features  are  contenLcom),  created 

dropped,  but  we  don’t  by  Matthew  Skallerud, 

have  much  that  is  a  founder  of  the  defunct 

really  ‘niche-y.’”  online  service  Gay 

Two  other  gay-  Wired,  and  Above 

oriented  syndicated  The  Fold  Ltd.  (http:// 

services  have  launched  www.abovefold.com).  (1 


NATIONAL  REPORT 


‘Express’  derailed  after  attacks 

COUNT  THE  New  York  Daily  News  Express  as 
one  more  casualty  of  the  Sept.  1 1  terror¬ 
ist  attacks  on  America. 

The  Daily  News'  free 
afternoon  edition,  which 
had  been  given  to  about 
90,000  commuters  every 
weekday  since  September 
of  last  year,  was 
published  for  the  last 
time  Sept.  14. 

Daily  News  President 
Les  Goodstein  temporarily 
halted  publication  of  the 
Express  after  the  terrorist 
attacks  because  of  prob¬ 
lems  in  getting  delivery 
trucks  into  Manhattan 


NOPE,  FEAR 

priAers 


The  Suburban  Newspapers  of  America 
canceled  its  major  yearly  gathering,  the 
Fall  Publishers’  &  Advertising  Directors' 
Conference,  which  had 
been  expected  to  draw 
150  people  to  Boston 
Sept.  12-14.  Nancy  Lane, 
SNA’s  executive  director, 
said  it  was  considering 
rescheduling  the  confer¬ 
ence  for  sometime  the 
week  of  Nov.  5  in  Boston. 

The  National  News¬ 
paper  Association  canceled 
its  annual  convention, 
expected  to  draw  about 
130  people  to  Milwaukee 
Sept.  12-15,  as  airports 
around  the  country  closed. 


gootl.fifoefoj  WlH'n^'Ver. 


from  New  Jersey.  Then,  on  Sept.  17,  the 
paper  announced  the  Express  would  be  put 
on  hold  indefinitely  because  the  Holland 
Tunnel,  a  key  Hudson  River  crossing, 
remained  closed.  In  addition,  the  paper  lost 
a  large  portion  of  its  readership  at  the 
devastated  World  Trade  Center,  where  about 
20,000  copies  a  day  had  been  distributed. 

Goodstein  said  he  hoped  to  retain  at  least 
some  of  the  Express’  17-person  staff. 

—  Joe  Strupp 

Plans  thwarted  by  terrorists 

The  terrorist  attacks  this  month  have 
forced  several  newspaper-industry 
groups  to  cancel  long-planned  meetings. 


said  NNA  Executive  Vice  President  Ken 
Allen.  It  will  not  reschedule  the  event. 

The  Newspaper  and  Publication  Flexo 
Users  Group  canceled  its  Sept.  29-Oct.  1 
meeting  in  Lincoln,  Neb.  Attendance  was 
likely  to  drop  far  below  a  projected  130, 
and  production  executives  may  need  to  be  on 
hand  at  home  for  extraordinary  news  events, 
said  John  Rodney,  president  of  the  group 
and  director  of  operations  for  The  Press  of 
Atlantic  City,  N.J.  —  Todd  Shields 

‘WSJ’:  Return  of  the  native 

The  Wall  Street  Journal  plans  to  move 
back  into  New  York’s  World  Financial 
Center  after  learning  that  the  complex,  close 


to  the  World  Trade  Center  site,  is  structurally 
sound.  It  may  be  several  weeks  before  the 
offices  are  ready  to  be  reoccupied,  said  Steve 
Goldstein,  a  spokesman  for  the  JoumaTs 
parent,  Dow  Jones  &  Co.  Inc. 

The  Journal  has  been  publishing  from  Dow 
Jones’  offices  in  South  Brunswick,  N.J.,  since 
the  Sept.  1 1  terrorist  attacks.  Some  reporters 
are  working  from  Dow  Jones’  advertising 
offices  in  Midtown  Manhattan  or  from  home. 

Dow  Jones  moved  into  the  Financial 
District  complex  in  1985.  —  Lucia  Moses 

KR  publishers  are  the  retiring  type 

The  publishers  of  the  Saint  Paul  (Minn.) 

Pioneer  Press  and  The  Wichita  (Kan.) 
Eagle  are  retiring,  according  to  parent  Knight 
Bidder.  Successors  have  not  been  named. 

Rick  Sadowski,  54,  publisher  of  the 
Pioneer  Press  since  July  1997,  will  retire  at 
the  end  of  October.  F’eter  Pitz,  60,  publisher 
of  The  Wichita  Eagle,  is  leaving  at  year’s  end. 

Sadowski  worked  for  Knight  Bidder  for  31 
years.  Pitz  joined  Knight  Bidder  in  1983. 

—  Carl  Sullivan 

Bowater-Aiiiance:  A  done  deal? 

No.  2  North  American  newsprint  maker 
Bowater  Inc.,  Greenville,  S.C.,  said  the 
U.S.  Department  of  Justice  Antitrust  Division 
will  not  oppose  its  $770-million  acquisition 
of  Alliance  Forest  Products  Inc.,  Montreal. 

The  companies  expected  to  close  the  deal 
today,  giving  Bowater  20%  of  the  domestic 
newsprint  market.  —  Jim  Rosenberg 
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CALIFORNIA 
Ian  Lament  to  publisher  of  the  Press- 
Telegram  in  Long  Beach  from  CEO 
of  Nuvotec  Inc.  in  Richland,  Wash., 
effective  Oct.  22,  Lamont  will  succeed 
John  A.  Findley  Jr.,  who  is  retiring. 


MASSACHUSETTS 
Alfred  S.  Larkin  to  the  newly  created 
position  of  senior  vice  president  of 
general  administration  and  external 
affairs  at  The  Boston  Globe  from  senior 
vice  president  of  human  resources. 


BY  JAMIE  SANTO 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 


John  N.  Wilcox 

H  John  Wilcox,  56,  president  and  publisher  of 

V  the  Cape  Cod  Times  in  Hyannis,  Mass.,  has 

^  been  named  executive  vice  president  of  par- 

ent  Ottaway  Newspapers  Inc.  in  Campbell 
Hall,  effective  Jan.  1.  Wilcox  will  succeed 
Joseph  Richter  as  president  of  Ottaway 
_WM  when  Richter  retires  at  the  end  of  next  year. 
Wilcox  joined  Ottaway,  a  Dow  Jones  &  Co.  Inc.  group,  in  1970,  and 
has  served  in  several  executive  positions,  including  publisher  of 
The  Joplin  (Mo.)  Globe  and  the  Owatonna  (Minn.)  People’s  Press. 


Peter  D.  Meyer  to  president  and  publisher 
of  the  Cape  Cod  Times  in  Hyannis  from 
general  manager,  effective  Jan.  1.  He 
will  succeed  John  N.  Wilcox  (see  “New 
York”  box,  left). 


MISSISSIPPI 
Mark  Williams  to  publisher  of  The  Bolivar 
Commercial  in  Cleveland  from  advertising 
manager,  effective  Nov.  30.  Williams  will 
succeed  Normatl  Van  Liew,  who  is  retiring. 


NEW  JERSEY 
Judy  Brenna  to  director  of  investor 
relations  for  the  Journal  Register  Co.  in 
Trenton  from  director  of  corporate  com¬ 
munications  for  Nassau  Broadcasting 
Partners  LP  in  Princeton. 


NEW  YORK 

Andrew  Rosenthal  to  assistant  managing 
editor  at  The  New  York  Times  from 
foreign  editor. 


TEXAS 

Eric  A.  Christensen  to  vice  president  and 
general  manager  of  Belo  Interactive  Inc. 
in  Dallas  from  vice  president  for  finance. 
He  succeeds  Jim  Moroney,  now  publisher 
and  CEO  of  The  Dallas  Morning  News. 


We  specialize  in  assisting  ownere 
in  exploring  and  negotiating  the  ^le 
of  their  d^ly  npw^iapers'pr 
non-daiiynivii^ii^rgrou^ 


page  editor  of 
the  San  Jose  Mercury  News  from 
vice  president  and  editor  of  The 
Des  Moines  (Iowa)  Register. 
Ryerson  succeeds  Rob  Elder, 
who  retired. 


Dirlts,  Van  Essen  &  Murray 

1 1 9  E.  Marty  Street,  Suite  1 00 

Santa  Fe,  New  Mexico  87501 

Tel:  505.820.2700 

Fax:  505.820.2900 

E-mail:  info@dirksvanessen.com 

www.dirksvanessen.com 
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EDITORIALS 


FCtCEISm 

A  unanimous  vote  signals  the  FCC  may  be  ready,  finally,  to  scrap 
the  cross-ownership  ban  that  keeps  only  newspapers  off  the  air 


WEARING  RED,  WHITE,  AND 
blue  ribbons  on  their 
lapels  in  remembrance 
of  the  terrorist-attack 
victims  killed  just  two  days  before.  Federal 
Communications  Conunission  (FCC) 
members  acted  on  President  Bush’s  injunc¬ 
tion  that  government  get  back  to  business 
with  its  most  clear-headed  action  in  years. 

Led  by  Chairman  Michael  K.  Powell, 
the  FCC  voted  unanimously  for  a  top-to- 
bottom  re-examination  of  the  26-year-old 
cross-ownership  rule  that  bans  common 
ownership  of  a  newspaper 
and  a  radio  or  TV  station 
in  the  same  market.  In 
the  coming  months,  the 
commission  will  hear  pub¬ 
lic  comments  and  gather 
information  before  decid¬ 
ing  the  fate  of  the  ban. 

We  have  a  simple  sug¬ 
gestion:  Give  the  rule  a  fair 
trial  —  and  eliminate  it 
For  fairness  dictates  only  one  outcome. 
The  cross-ownership  ban  was  barely  justifi¬ 
able  in  1975  when  the  only  three  networks 
on  the  air  kept  America  rapt  with  a  prime¬ 
time  schedule  that  included  “Chico  and 
the  Man,”  “Bamaby  Jones,”  and  “Marcus 
Welby,  M.D.”  The  restrictions  are  absurd 
in  a  21st-century  wired  nation  v»diere  100- 
channel  cable  TV  is  available  to  95  million 
households  and  satellite-dish  services  have 
signed  up  16  million  customers. 

The  FCC  seriously  erred  the  last  time  it 
undertook  the  congressionally  mandated 
biennial  review  of  its  regulations.  It 
allowed  the  owner  of  each  existing  TV 
station  to  buy  another  TV  outlet,  and  as 
many  as  six  radio  stations,  in  the  same 
market,  with  the  only  caveat  being  that 


The  FCC  has 
granted  waivers 
to  the  rule  in  an 
increasingly 
capricious 
fashion. 
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at  least  eight  independently  operated 
stations  remain  in  the  market.  Oh,  wait  a 
minute,  there  was  one  other  caveat: 
Newspaper  owners  need  not  apply.  Hack 
broadcasters  who  alternate  “Divorce 
Court”  with  reruns  of  “The  Nanny”  are 
rewarded  with  new  stations  while  the  local 
newspaper,  the  most  knowledgeable  news 
medium  in  the  market,  is  shut  out 
Since  reaffirming  the  cross-ownership 
ban  in  1999,  the  FCC  has  granted  waivers 
to  it  in  an  increasingly  capricious  fashion. 
It  is  allowing  the  Tribune  Co.  to  keep  a  TV 
station  in  the  same  Fort 
Lauderdale  market  as  its 
South  Florida  Sun-Sentinel 
—  but  strictly  prohibiting 
the  daily  from  using  its 
newsroom  to  improve  the 
station’s  mediocre  news 
operation.  This  summer, 
the  FCC  hammered 
Tribune  again,  giving  it 
six  months  to  sell  either 
The  Hartford  (Conn.)  Courant  or  its 
local  TV  station  —  while  allowing  Rupert 
Murdoch’s  Fox  network  a  leisurely  two 
years  to  operate  a  second  TV  outlet  in 
the  market  where  he  publishes  the  New 
York  Post.  The  clear  implication  is  that 
Murdoch  will  never  be  forced  to  choose 
between  his  new  station  and  his  tabloid. 
Tribune  is  making  the  same  bet  on  most 
of  its  former  Times  Mirror  Co.  stations. 

But  no  government  agency  should  be 
allowed  to  operate  on  this  kind  of  a  wink- 
wink,  nudge-nudge  basis.  At  a  most 
difficult  time  in  Washington  and  the 
nation,  FCC  commissioners  acted  in  a 
steadfast  manner  by  voting  to  re-examine 
cross  ownership.  It’s  time  now  to  take  the 
next  step  and  eliminate  this  unfair  ban. 
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No  escape:  Aris  Economopoulos  took  this  photograph  of  survivors 
of  the  World  Trade  Center  collapse  the  day  he  was  forced  to  run 
for  his  life  —  as  shown  on  the  cover  of  this  issue. 
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After  the  terror  comes  the 
trauma,  but  many  journalists  are 
now  seeking  -  and  getting  -  help 

BY  JOE  STRUPP  AND  DOUG  GOSPER 


IKIMULISA  SoCKWELL-MaSON  HAD  15 
years  of  reporting  experience  when  she 
approached  the  smoldering  remains  of  the 
World  Trade  Center  to  interview  fire¬ 
fighters  and  victims’  families  for  the  New 
York  Post.  Having  covered  suicide  jumps,  parents 
reacting  to  their  children’s  deaths,  and  nearly  every 
brutal  news  story  in  between,  the  36-year-old  writer 
thought  she  was  emotionally  ready  for  anything. 

She  wasn’t. 

“I’ve  seen  a  lot  of  bad  things,  but  this  is  the 
worst,”  Sockwell-Mason  says  from  her  cell  phone, 
hustling  back  to  the  newsroom  last  week  to  write 
her  latest  account.  “I’ve  always  been  able  to  detach 
myself  from  a  story.”  But  this  was  another  story. 

The  veteran  reporter  says  the  first  signs  of  stress 
appeared  four  days  after  the  attack,  when  she 
could  not  bring  herself  to  watch  news  accounts  of 
the  aftermath  and  later  had  a  dream  that  the 
Empire  State  Building  had  blown  up.  “This  has 
been  terrifying  for  me,”  she  says. 

Sockwell-Mason  is  not  alone.  From  a  Reuters 
scribe  who  reports  zombielike  feelings  to  a  New 
York  Daily  News  photographer  who  says  the 
slightest  noise  makes  him  “jump  to  the  ceiling,” 
the  emotional  effect  on  journalists  of  the  Sept. 
11  attacks  has  been  severe,  editors  say. 

:  “Some  are  saying  once  they  get  home,  they  have 
Rouble  sleeping,”  says  David  Schlesinger,  executive 
Mce  president  and  editor  for  the  Americas  at 
Reuters,  which  provided  counseling  at  its  offices  in  ; 


!  I  New  York  and  Washington.  He  says  some 
!  I  Reuters  reporters  were  on  the  phone  with 
!  sources  in  the  World  Trade  Center  when 

!  1  they  lost  contact  after  the  planes  hit. 

Hugh  Bronstein,  who  reported  for  Reuters 

I  from  a  lower  Manhattan  clothing  store 
turned  morgue,  felt  alternating  emotions  of 

I I  survivor  guilt  and  depression.  A  counselor 

I :  Reuters  made  available  told  him  his  feelings 
^  i  could  last  for  a  year  or  so.  “The  problem  is 
I !  we  don’t  understand  what  we’re  feeling,” 

!  I  Bronstein  tells  E^P.  “No  one  involved  with 
i  this  stoiy  has  ever  seen  anything  like  it.” 

Long  Island  Newsday  Photo  Director  Jim 
Dooley  cites  the  enormity  of  the  event  and 
j  the  images  unmatched  by  nearly  any  previ- 
'  j  ous  story,  such  as  victims  jumping  out  of 
!  windows  90  floors  above  the  ground,  for 
!  increasing  stress  levels:  “I’ve  got  some  very 

I  seasoned  war  photographers  who  have  felt 
i  the  anguish  and  pain,  and  this  has  been  very 
hard  on  them.  We’ve  had  people  being  totally 
burned  out  by  the  human,  psychological 
i  i  trauma  of  being  so  close  to  a  huge  disaster.” 
j  j  One  photographer  who  suffered  both 
:  j  emotional  and  physical  injuries  is  Aris 
! !  Economopoulos,  a  shooter  who  joined  The 

\  I  Star-Ledger  of  Newark,  N  J.  less  than  a  year 
!  ‘  ago  (and  is  pictured  on  E&P's  cover  this 
I :  week).  After  several  hours  around  the  attack 
M 

i! 

Stress  test 

F'  EW  JOURNALISTS  EVER  EXPERIENCE  FULL- 
blown  post-traumatic  stress  disorder 
(PTSD),  a  triad  of  symptoms  lasting 
at  least  a  month  following  an  event  that 
terrifies,  horrifies,  or  renders  the  person 
helpless. 

However,  journalists  frequently  are 
emotionally  injured  from  exposure  to 
traumatic  events  and  experience  some 
.  ‘  PTSD  symptoms,  which  are: 

I  •  Uncontrollable  and  unwanted  echoes 
of  the  event  —  A  person  persistently 
re-experiences  the  event  with  intrusive, 
distressing  recollections,  nightmares,  or 
feeling  as  if  the  event  was  recurring. 

I  j  •  Adrenaline  overload  —  Difficulty 
1 1  sleeping  and  concentrating,  along  with 
1 1  irritability  or  angry  outbursts.  Unexpected 
I  j  noises  can  cause  a  person  to  shudder 
I  or  jump. 

I  •  Emotional  anesthesia  —  Avoiding 
thoughts,  feelings,  and  conversations 
about  the  event,  as  well  as  activities, 
places,  or  people  evoking  memories  of  it. 

The  person  loses  interest  in  activities 
1 1  that  were  fulfilling  before  the  trauma 
j '  and  feels  detached  or  estranged  from 

1 1  others.  The  capacity  for  feeling  joy,  love, 

and  hope  is  reduced.  —  Doug  Cosper 

'  I  Sources:  American  Psychiatric  Association,  Dr.  Frank  M.  Ochberg 
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I  site,  he  came  away  covered  in  gray  ash  and 
dust  that  irritated  his  throat  and  damaged  l 
the  cornea  of  one  eye.  Like  many  others, 

I  Economopoulos,  30,  describes  it  as  “a  war 
zone”  and  memories  of  his  experience  kept 
him  awake  until  4:30  a.m.  for  two  nights. 

Forced  to  take  time  off  from  work  to  heal 
his  eye,  Economopoulos  says  he  went  to  see  a  ! 
counselor  provided  by  his  paper  and  was  told 
the  feelings  may  last  for  several  weeks.  “I’m 
ready  for  it,”  he  says.  “I’m  actually  thankful  to 
be  alive  and  appreciate  life  more.” 

Another  New  J  ersey  photographer, 

Thomas  Franklin,  who  shot  the  now-famous 
image  of  firefighters  raising  the  American  \ 

flag  at  ground  zero  for  The  Record  of  Hack-  ^ 

ensack,  says  he  was  driven  to  tears.  “I’d  never  i 
cried  on  the  job  before,  but  I  cried  several 
times  that  day,”  he  says.  “There’s  no  relief 
from  [the  pain  of]  it.  It’s  getting  worse.” 

Post-traumatic  stress  disorder  (PTSD),  the 
condition  in  which  those  who  experienced  a 
disturbing  or  horrific  event  replay  the 
I  tragedy  in  their  minds  or  become  sensitized 
to  noise  or  stress,  has  become  a  common  di¬ 
agnosis  in  war  veterans,  rescue  workers,  and 
others  at  the  center  of  violent  or  emotional 
events.  But  for  journalists  —  who  as  a  profes¬ 
sion  pride  themselves  on  being  able  to  cover 
any  story  without  strong  emotion  or  personal 
concern  —  detecting,  treating,  and  admitting 
PTSD  has  been  almost  taboo  until  recently. 

“It  goes  against  the  culture  of  newspapers 
to  reach  out  and  say  you  need  help,”  says 
Pat  Drew,  a  social  worker  who  oversees 
The  New  York  Times  employee  assistance 
program,  which  provided  counselors  for 
all  Times  staffers.  “You  are  taught  to  ‘soldier 
on’  in  the  face  of  adversity.” 

And  it  doesn’t  take  a  terrorist  attack  to 
trigger  serious  stress.  Nearly  every'  reporter, 
at  papers  large  and  small,  eventually  covers  a 
fatal  fire,  a  horrifying  automobile  accident,  or 
a  killer  flood  —  and  then  has  to  visit  a  family, 
already  grieving,  to  solicit  information  or  a 
photo  of  their  loved  one. 

The  medium  is  the  massage 

In  the  aftermath  of  the  Sept.  11  tragedies, 
news  organizations  at  the  heart  of  the 
destruction  are  taking  time  out  to  assist 
reporters  and  photographers  with  counsel¬ 
ing,  time  off,  and  support.  All  of  New  York’s 
daily  newspapers  provided  counselors  or 
support  groups  for  staff  as  did  The  Washing-  \ 
I  ton  Post,  Reuters,  and  The  Associated  Press. 

The  Record  took  things  a  step  further,  i 
bringing  in  two  masseuses  Sept.  13  and  14  to 
give  10-minute  massages  to  staff  members. 
Editor  Frank  Scandale  said  nearly  100 
:  people  took  advantage  of  the  service.  “It  was 
a  little  avante-garde,”  says  Scandale,  who  did 


1 


No  surrender:  Todd  Maisel,  New  York  Daily  News 
photographer,  back  in  the  photo  department 
after  hours  at  ground  zero  of  attack 

the  same  thing  when  he  was  an  editor  at 
The  Denver  Post  during  coverage  of  the 
1999  Columbine  High  School  shooting  in 
Littleton,  Colo.  “It  was  something  small  to 
do  to  prepare  people  for  the  long  haul.” 

Many  veteran  editors,  such  as  Leonard 
Downie  Jr.,  executive  editor  of  The 
Washington  Post,  say  they’ve  realized  in 
recent  years  that  PTSD  is  an  affliction  that 
needs  to  be  addressed.  “I  regard  it  as  a 
medical  condition,”  Downie  tells  E&P.  “I 
don’t  separate  physical,  emotional,  or 
mental  injury.  We  make  sure  people  take 
the  time  to  attend  to  these  needs.” 

Frank  Ochberg,  a  psychologist  and 
adjunct  professor  at  Michigan  State 
University,  describes  the  PTSD  among  re¬ 
porters  as  an  immediate  shock  to  the  system. 
“Journalists  get  PTSD  when  they  experience 
a  catastrophic,  usually  visual,  stressor,” 
he  says.  “Something  that  surprises  them, 
horrifies,  and  terrorizes  them  on  the  job.” 

A  number  of  newspaper-related 
organizations,  from  the  Society  of 
Professional  Journalists  to  the  National 
Press  Photographers  Association,  also  have 
pitched  in  to  help  journalists  cope  with 
PTSD  from  the  attacks.  “It  has  been  a  big, 
hidden  problem  for  a  while,  and  now  it  is 
time  to  address  it,”  says  Greg  Gameau,  ex¬ 
ecutive  director  of  NPPA,  which  dispatched  S 
its  six-member  crisis-intervention  team  to  < 

provide  counseling  to  photojoumalists.  ^ 

Among  those  leading  the  call  for  more  i 
awareness  and  understanding  of  stress  and  t 
the  emotional  effects  of  traumatic  news 
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coverage  is  the  Dart  Center  for 
Journalism  and  Trauma  at  the 
University  of  Washington.  Since 
the  center  opened  last  year,  staff 
members  have  highlighted  the 
issue  through  prevention  training 
sessions,  studies  into  the 
psychological  effects  of  news 
coverage,  and  research  on  the 
long-term  impact. 

“We’ve  only  had  research  on  this 
for  four  or  five  years,”  says  Roger 
Simpson,  director  of  the  Dart 
Center.  But,  he  adds,  studies  show 
reporters  trained  to  deal  with  and 
recognize  PTSD  symptoms  handle 
them  better.  Simpson  says  that  a 
number  of  studies  indicate  PTSD, 
or  similar  effects  of  trauma,  are  a 
regular  occurrence  for  reporters 
and  photographers,  particularly 
those  in  dangerous  or  warlike  situ¬ 
ations.  A 1999  Freedom  Forum 
survey  of  140  war  journalists,  for 
example,  revealed  that  28.5%  had  suffered 
PTSD,  while  21%  experienced  depression. 
Another  study  involving  130  journalists  in 
Michigan  and  Washington  state  revealed 
that  they  confronted  PTSD  at  a  rate  just 
under  that  for  firefighters. 

“Depending  on  your  personal  history, 
you  may  have  no  effects  or  you  may  come 
through  it  with  anxiety  that  relates  as 
much  to  traumatic  events  of  the  past  as  to 
the  most  recent  event,”  Simpson  says.  “It’s 
a  big  factor.” 

Bad  neivs  comes  in  threes 

Researchers  say  the  World  Trade  Center 
and  Pentagon  attacks  are  the  latest  in  a  trilo- 
g>'  of  recent  catastrophic  news  events  blamed 
for  increasing  long-term  stress  on  reporters 
and  photographers.  The  previous  two  were 
the  massacre  at  Columbine,  and  the  1995 
bombing  of  the  Murrah  Federal  Building  in 
Oklahoma  City.  Experts  say  these  three 
events  affected  journalists  differently  be¬ 
cause  all  three  killed  a  large  number  of  civil¬ 
ians,  occurred  on  American  soil,  and  took 
place  at  sites  previously  thought  to  be  safe. 

Joe  Hight,  managing  editor  of  The  Daily 
Oklahoman  in  Oklahoma  City,  still  recalls 
the  stressful  impact  the  bombing  had  on  his 
staff.  “I  tend  to  think  there  is  a  rebound 
effect  on  the  person  covering  the  event,”  he 
says.  “But  it  is  not  always  seen  right  away.  It 
I  can  go  on  for  weeks  and  months,  and  it 
z  comes  out  at  different  times.”  Hight,  who’s 
5  been  at  the  paper  since  1985,  says  steps  were 
»  taken  in  the  aftermath  of  the  bombing  to 
s  help  reporters  cope  with  trauma  following 
S  even  routine  emotional  stories,  such  as  inter- 


What  you  can  do 


IN  THE  ABSENCE  OF  INSTITUTIONAL  SUPPORT  IN  THE 

newsroom  for  journalists  who  experience  a 
traumatic  event,  there  are  some  things  you 
can  do  if  you  are  affected. 

•  With  spouses  and  friends,  hold  informal 
“debriefings,”  which  can  reduce  the  intensity 
and  duration  of  post-traumatic  stress  symptoms. 

•  Talk  to  colleagues  with  whom  you  are 
comfortable  about  what  you  are  feeling.  People 
who  commonly  face  trauma,  from  firefighters  to 
war  correspondents,  routinely  act  as  sounding 
boards  for  each  other. 

•  Be  a  sensitive  and  patient  listener  if  a 
colleague  who  has  experienced  trauma  wants 
to  talk  about  his  or  her  experierKe.  Assure  the 
colleague  that  symptoms  of  post-traumatic 
stress  are  normal  reactions  in  healthy  people. 

•  Don’t  hesitate  to  confide  in  a  professional 


Candle  at  Washington  TinKS 


counselor. 

For  addition¬ 
al  information, 
contact  either 
the  Dart  Center 
for  Journalism 
and  Trauma, 

University  of  Washington  School  of  Communi¬ 
cations,  102  Communications,  Box  353740, 
Seattle,  WA  98195  (telephone:  [206]  616- 
3223;  Web  site:  http://www.dartcenter.org)  or 
the  Victims  and  the  Media  Program,  Michigan 
State  University  School  of  Journalism,  305 
Communications  Arts  Building,  East  Lansing, 

Ml  48824  (telephone:  [517]  353-6430;  Web 
site:  http://victims.jm.msu.edu). 

—  Doug  Cosper 

Sources:  Dr.  Frank  M.  Ochberg  and  Frank  Smyth 


i  viewing  a  family  made  homeless  by  a  storm. 

[  Among  them  was  a  program  that  teaches 
new  journalists  how  to  speak  with  victims  of 
tragedy,  while  also  recognizing  signs  of  stress 
!  in  themselves.  “It  has  made  them  more 
aware,”  he  says.  “A  lot  of  it  is  learning  how  to 
get  your  mind  off  the  event  later  on.” 

Emotional  terrorism 

But  not  all  PTSD  among  reporters 
and  photographers  stems  from  national 
j  catastrophes  or  terrorism.  A  simple, 
j  everyday  news  story  —  with  a  horrific 
!  outcome  —  can  trigger  similar  reactions. 


Take  the  case  of  Detroit  Free  Press 
reporter  LjA  Dickerson,  who  witnessed  a 
man  in  a  two-hour  standoff  with  police  on  a 
freeway  access  road  shoot  himself  in  the 
head  with  a  .357-caliber  Magnum  in  1995. 
Following  the  gunshot,  Dickerson  dove  into 
on-scene  interviews  and  cranked  out  two 
deadline  stories  back  in  the  newsroom.  She 
recalls  asking  herself  the  entire  time:  “Why 
aren’t  you  crying?  Why  aren’t  you  upset 
about  this?”  But  she  thought  she  was  fine. 

The  next  morning,  she  awoke  to  a  P^e 
One  photo  of  the  man  holding  the  large 
pistol  to  his  head.  “It  just  took  me  right 
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I  mayor,  but  we  don’t  think 
that  much  about  what  to  do 
if  you’ve  got  to  knock  on  the 
door  and  talk  to  someone 
who’s  lost  a  husband  or 

about  traditional  reporting 

we’re  training  journalists  in 
how  to  deal  with  victims  in  a 

more,  while  also  taking  care 
le  Rochester,  their  own  stress.” 

Sept.  11.  Such  training  is  only 

in  its  formative  stages,  but  clearly  more 
help  for  journalists  exposed  to  tragic 
events  is  on  the  way.  Says  David 
Handschuh,  a  New  York  Daily  News 
photographer  who  broke  his  leg  and 
injured  his  knee  when  the  first  World 
Trade  Center  tower  collapsed  and 
knocked  him  several  hundred  feet,  “People 
sometimes  forget  we  are  not  machines.”  11 


Randy  Dotinga,  Lucia  Moses,  Wayne 
Robins,  and  Anne  Torpey-Kemph 
contributed  to  this  report. 


Next  time  a  story  assignment  involves: 


Visit  5t-itef.irm.c.om^ 


^S|i>  •  fire  •  burglary  •  arson  •  tornadoes  •  earthquake 

•  flood  •  hail  •  frozen  pipes  •  wildfire  •  lightning  p 

'*'**'•*2^  •  or.  almost  any  other  peril 

it  likely  involves  homeowners  insurance.  Media  Relations: 
Like  a  good  neighbor,  State  Farm  is  there.®  Call  state  Farm  for  the  fresh  angle. 

(309)  766  2086 


State  Farm  insurance  Companies  •  Home  Offices:  Bloomington,  Illinois 
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American  Pei:  Celebrated  design  for  Cleveland's  Rock  and  Roll  Hall  of  Fame  by  architect  I.M.  Pei 


Although  stirring  comeback  slows 


Cleveland  may  rock,  but  ‘The  Plain  Dealer’  rules 


BY  EILEEN  DAVIS  HUDSON  AND  MARK  FITZGERALD 

For  decades,  Cleveland  hid  its  charms.  Its  world- 
class  symphony  played  far  from  downtown,  which  was 
largely  deserted  after  dark.  Its  best  nightspots  rocked 
incognito  in  an  otherwise  dreaiy  warehouse  district. 
Then,  in  the  1990s,  Cleveland  shook  off* its  dowdy 
image.  While  classical-music  lovers  continue  to  fill  Severance  ^ 


Focus  ON 


their  games  at  Jacobs  Field  downtown. 
According  to  Scarborough  Research, 
Clevelanders  are  more  than  twice  as  inter¬ 
ested  in  big-league  baseball  as  residents 
in  the  nation’s  other  top  50  markets. 

Cleveland  has  not  escaped  the  national 
slowdown.  “It  certainly  has  been  a 
Comeback  City.  It  had  a  tremendous 
resurgence.  However,  the  talk  here  now  is 
that  it’s  sort  of  puttering  along,”  said 
Jerome  H.  Schmeltzer,  president  of  the 
Jerome  H.  Schmeltzer  and  Associates 
advertising  agency.  And  the  city,  he 
added,  has  always  retained  blue-collar 
roots  that  make  it  a  more  conservative 
market  than 
New  York,  Los 
Angeles,  or 
Chicago. 

A  big  fact  of 
life  is  the  dom¬ 
inance  of  The  Plain  Dealer,  owned  by  the 
Newhouse  family’s  Advance  Publications. 
“There  is  no  question  about  that,  even 
though  its  circulation  has  been  dwindling, 
it’s  the  only  game  in  town  as  far  as  print 
in  the  Cleveland  market,”  said  Schmeltzer. 

Circulation  is  indeed  down:  The 
Plain  Dealers  daily  sales  for  the  six 
months  ended  March  31  were  363,693, 
a  decline  of  4%  compared  with  the  same 
period  a  year  earlier,  according  to  the 
Audit  Bureau  of  Circulations.  The  PUs 
Sunday  circulation  dipped  2.8%,  to  an 
average  of 480,878. 

Like  the  city  itself.  The  Plain  Dealer 
has  been  reinventing  itself  with  an 
aggressive  edge  to  its  news  coven^e  and  a 
change  in  its  packaging.  On  July  16,  the 
PD  launched  a  complete  redesign.  Three 
years  ago,  the  paper  switched  to  a 
narrower  web  width  to  save  on  newsprint 
costs.  Doug  Clifton,  who  became  the  PLfs 
editor  in  the  spring  of  1999,  said  the 
changes  include  new  headline  and  body 
typefaces  throughout  the  paper,  revamped 
section  fronts,  and  new  graphics  on  the 
weather  page.  Clifton  noted  the  paper  is 


AD  SPENDING  BY  MEDIA 


Hall  on  the  far  East  Side,  fans  of  the 
beat  that  connects  the  Big  Bopper  to  the 
Beastie  Boys  flock  to  the  Rock  and  Roll 
Hall  of  Fame  and  Museum  a  short  walk 
from  downtown.  The  old  industrial 
district  known  as  The  Flats  now  teems 
with  locals  and  tourists  drawn  by  its  lively 
bars  and  restaurants.  And  Downtown  no 
longer  empties  out  at  5:01  p.m. 


If  it  is  true  that  “Cleveland 
Rocks,”  as  Drew  Carey’s  TV  sitcom 
reminds  viewers  daily  in  national 
syndication,  it’s  even  more  evident 
that  Major  League  Baseball  is  in 
the  city’s  blood.  Many  area 
residents  are  rabid  followers  of  the 
American  League’s  Cleveland 
Indians,  which  routinely  sell  out 


CLEVEUIND 

JAN.-OEC.2000 

JAH-OEC.  1999 

Spot  TV 

$317,156,093 

$308,204,110 

Local  Newspaper 

$209,104,420 

$203,394,610 

FSI  Coupon 

$13,983,150 

$13,521,540 

Local  Magazine 

$12,497,550 

$13,189,990 

Local  Sunday 
Supplement 

$2,440,820 

$2,358,100 

Total 

$554,182,033 

$540,668,350 

Source:  Welsen  Monitor-Plus 
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having  some  printing  difficulties  with  its  j  calls  “heavy-duty  investigative”  pieces 
new  body  typeface,  Miller.  Since  the  new  i  beginning  next  year, 
face  is  not  as  robust  as  the  Dutch  typeface  Cleveland’s  lively  rock  and  blues  music 
it  replaced,  it  is  printing  lighter  and  is  a  scene  sustains  two  alternative  papers, 
bit  harder  to  read,  Clifton  said.  which  in  recent  years  have  been  bought 

As  part  of  the  redesign.  The  Plain  j  by  big  chains.  New  York-based  Village 

Dealer  created  a  comprehensive,  one-stop  |  Voice  Media  owns  the  larger  and  older 


feature  section  that  includes  both  arts 
and  lifestyle  elements.  The  expanded 
feature  section  now  runs  about  12  to  16 
pages  a  day.  This  year,  the  paper  also 
added  some  space  to  its  business  section 
and  changed  the  focus  of  its  Monday 
business  department  from  personal 
finance  to  more  general  business. 

In  addition  to  the  design  and  content 


alternative,  the  Cleveland  Free  Times, 
with  a  circulation  of  about  90,000.  In  the 
two  years  Phoenix-based  New  Times  Inc. 
has  owned  Clevela  nd  Scene,  the  company 
said  it  has  doubled  the  paper’s  circulation 
to  about  90,000  copies  and  tripled  its 
overall  ad  count. 

Cleveland’s  black  weekly,  the  Call  and 
Post,  is  best  known  these  days  for  its 


games  may  wind  up  on  cable  next  year. 

A  possible  Indians  move  is  just  one  of 
several  changes  that  have  recently  roiled 
Cleveland’s  broadcast  TV  market,  the 
nation’s  15th-biggest  with  1,488,270  TV 
homes.  New  management  has  shaken  up 
the  staff  at  a  number  of  stations.  With  no 
station  dominating  the  evening  news 
slots,  competition  has  heated  up  to  the 
point  that  two  stations  have  gone  to  court 
over  the  issue  of  who  can  call  its  crew 
of  investigative  reporters  the  “I-Team.” 
Sales  crews  are  increasingly  aggressive, 
with  one  referring  to  its  account 
executives  as  the  “Road  Warriors.” 

One  continuing  media  story  in  Cleve- 


changes,  there  have  also  been  several  1  flamboyant  owner,  the  boxing  promoter 

land  has  been  the  changes  wrought  since 

Bh 

management  moves  at 

Raycom  Media  brought  in 

the  PD  over  the  last 

NEWSPAPERS: 

Daily 

Sunday 

Daily  Market 

Sunday  Market 

Bill  Applegate  as  general 

'  year,  including  the 

THE  ABCS 

Circulabofl 

Circulation 

Penetration 

Penetration 

manager  of  both  WUAB,  its 

Wm 

hiring  in  November 

Cuyahoga  County:  554,104  Households 

UPN  affiliate,  and  WOIO- 

im 

,  of  Tom  O’Hara  as 

The  Plain  Dealer,  Cleveland 

287,302 

362,793 

51.8% 

65.5% 

TV,  its  CBS  affiliate. 

managing  editor. 

Lorain  County:  103,266  Households 

Raycom  acquired  WUAB 

H 

O’Hara,  previously 

The  Plain  Dealer,  Cleveland 

The  Morning  Journal,  Lorain 

16,603 

27,082 

23.170 

29.170 

16.1% 

26.2% 

22.4% 

28.2% 

in  March  of  last  year  —  the 

HR 

managing  editor  of 

Medina  County:  52,816  Households 

company  previously  had 

The  Palm  Beach  Post  in 

Akron  Beacon  Journal 

7,747 

12,858 

14.7% 

24.3% 

operated  the  station  via  a 

West  Palm  Beach,  Fla., 

The  Plain  Dealer,  Cleveland 

11,616 

20,182 

22.0% 

38.2% 

local  marketing  agreement. 

succeeded  Gary  Clark, 

The  Medina  County  Gazette,  Medina 

14,999 

27.5% 

Applegate  said  he  is  putting 

H 

who  went  to  The 

Geaup  County:  31,182  Households 

The  Star-Beacon,  Ashtabula 

837 

649 

2.7% 

2.1% 

together  a  comprehensive 

Hh 

Columbus  (Ohio) 

The  Plain  Dealer,  Cleveland 

9,591 

13,417 

30.8% 

43.0% 

plan  to  revamp  both  WOIO 

HH 

Dispatch. 

The  News-Herald,  Willoughby 

6,051 

6,820 

19.4% 

21.9% 

and  WUAB,  which  have  been 

HH 

In  several  counties. 

Portage  County:  55,504  Households 

struggling  in  the  ratings.  In 

H 

The  Plain  Dealer 

Akron  Beacon  Journal 

The  Plain  Dealer,  Cleveland 

8,980 

6,645 

16,646 

9,858 

16.2% 

12.0% 

30.0% 

17.8% 

his  eight-month  tenure. 

battles  for  readers 

Record-Courier,  Ravenna 

17,674 

19,196 

31.8% 

34.6% 

Applegate  has  cleaned  house 

and  advertisers  with 

Summit  County:  216,177  Households 

at  the  stations,  dismissing 

another  metro  daily, 

Akron  Beacon  Journal 

101,231 

135,699 

46.8% 

62.8% 

several  staffers. 

Knight  Bidder’s  Akron 

The  Plain  Dealer,  Cleveland 

18,749 

24,455 

8.7% 

11.3% 

The  E.W.  Scripps  Co.’s 

Beacon  Journal,  with  Circulations 

daily  circulation  of 
142,941  and  Sunday  sales  of  193,641. 

A  far  bigger  print  presence,  however, 
are  the  25  Sun  Newspapers  community 
papers,  another  Advance  Publications 
venture.  Published  every  Thursday,  the 
papers,  which  are  almost  all  paid- 
circulation  weeklies,  have  a  combined 
circulation  and  distribution  of  about 
230,000  copies.  “Our  motto  is  ‘News 
that’s  really  close  to  home,’  and  our  main 
focus  is  community  journalism,”  said 
Executive  Editor  Linda  Kinsey. 

The  papers,  which  are  edited  and 
marketed  from  Sun’s  suburban  Valley 
View  headquarters  and  four  satellite 
offices,  cover  suburbs  on  both  sides  of 
Cleveland  and  reach  down  into  Akron’s 
suburbs  as  well.  The  papers  are  making  a 
big  push  to  get  younger  readers  with 
increased  entertainment  and  sports 
coverage.  As  part  of  that  effort,  the 
papers  will  introduce  what  Kinsey 


I  with  the  electric-shock  Afi-o,  Don  King, 
j  Mark  Dodosh,  editor  of  Crain’s 
I  Cleveland  Business,  said  that  the  weekly 
I  has  enjoyed  gains  in  circulation  and 
j  advertising  over  the  past  several  years. 
“What  we  like  to  do  is  bring  people 
stories  that  they  have  not  seen  in  other 
media  —  we  do  not  follow  stories,” 

!  Dodosh  said. 

Tracking  the  Indians 

Even  as  the  city’s  media  outlets  try  to 
cope  with  the  fallout  from  the  local  and 
national  economic  slowdown,  the  topic 
that  most  preoccupies  them  these  days 
I  is  who  will  win  the  right  to  televise 
Indians  games.  This  season,  WUAB-TV, 
the  UPN  affiliate  owned  by  Raycom 
j  Media,  has  the  rights  to  75  Indians 
I  games  while  Fox  Sports  Net  is  carrying 
j  another  75  games  locally  on  cable.  The 
I  betting  in  some  circles  is  that  more 


ABC  affiliate  WEWS-TV 
won  the  local  TV  news  race 
in  July  in  the  key  5,  6,  and  11  p.m.  time 
periods.  WEWS  also  came  out  on  top  at 
noon,  but  ran  second  in  morning  news  to 
WJW s  a.m.  program,  the  longtime 
leader  in  that  daypart. 

In  local  cable,  CableLink 
Interconnects,  a  division  of  National 
Cable  Communications,  in  June 
consolidated  ad-sales  operations  across 
Cleveland’s  33  cable  systems.  Cleveland 
CableLink  reaches  1  million  cable 
households  (a  99%  penetration  rate)  and 
inserts  local  ads  on  22  cable  networks. 

The  Cleveland  radio  market  is  ranked 
24th  in  the  country  by  Arbitron.  Clear 
Channel  Communications  controls  the 
largest  share  of  the  market’s  radio 
advertising,  at  44.9%,  according  to 
BIA  Financial  Network.  Clear  Channel 
Outdoor  (formerly  Eller  Media) 
dominates  Cleveland’s  out-of-home 
advertising  market.  II 
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-FEATURES  AVAILABLE- 


COLUMNS  AVAILABLE 


POPULAR  FAMILY  HUMOR  COLUMN 

Perfect  for  your  family  audience 
See  for  yourself.  Free  samples 
Mike  412  303-1014Arivtam@juno.com 


ENTERTAINMENT 


HUMOR,  Tongue-in-cheek  take  on  polar 
opposites-Real  Life  &  Hollywood.  From 
industry  PR  vet  just  trying  to  sleep  easy.  Art 
Buchwald  meets  The  Player.  Plus  star 
interviews.  Ken  323/469-0252. 


HOME  IMPROVEMENTS 


HOME  FIX-UP  PROJECTS 

Free  high-res  photos  with  text 
available  for  download  24/7  at 
HomelmprovementTime.com 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information  for 
moviegoers.  Star  photos.  Appealing, 
graphic  rating  system.  Cineman  Syndicate, 
P.O.  Box  4433,  Middletown,  NY  10941. 
(845)  6924572,  Fax;  (845)  692-8311 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  2924308/(909)  927-0164 


WEATHER  MAPS 


WEATHER  MAPS,  7  day  forecast,  revolu¬ 
tionary  technology  from  Weather  Under¬ 
ground.  Print  ready  custom  formats,  simple 
contracts,  competitively  priced.  World  cov¬ 
erage  in  50-I-  languages. 

(415)  5434806  x2 

httpZ/www.wunderground.com/newspaper 


-ANNOUNCEMENTS- 


CONTENT  FINDER 


CONTENT  FINDER  -  www.econtentfinder.com 
Identify  Suppliers  of  Syndicated  Content  Indexed 
by  Topic,  Target  Audience,  Type  or  Language. 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 


KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 

LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation... go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.  1959 

NEWSPAPER  BROKERS 

MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 

800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Sou^west 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix,  West  (209)  634-7202 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554,  Fax  (404)  364-6533 
Lon  IN.  Williams 

NEWSPAPER  APPRAISERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
<2 14)  265-9300 

Kickenbacher  iVIcdia 

6731  Desco  Dr.,  Dalla 
6731  Dcsco  Dr  .  Dallas.  TX  75225 
w  \v  w  .rickcnbac'hernicdia.corn 


PHILLIPS  PROPERTIES,  INC. 

Consultants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker.  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 

NEWSPAPERS  FOR  SALE 


BEACH  YOURSELF-RARE  opportunity.  Highly 
respected,  established,  free  newspaper  in 
prime  Zone  1  waterfront  town.  250,000-1- 
copies  annually.  Ideal  for  aspiring  -  or  retir¬ 
ing  -couple  with  knowledge  of  community 
publishing. 

Michael  Bradley,  (508)  563-2835 

CHICAGO  NORTH  SUBURBAN  weekly 
newspaper  for  sale.  44  years  old.  $1  million 
gross  sales.  P.O.  Box  651,  Wilmette, 
IL  60091. 


For  a  list  of  Properties  for  Sale: 

www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 


MAJOR  CITY  MAGAZINE.  Slick,  4-color, 
profitable.  $225K.  Also  county  seat  week¬ 
lies,  others.  Free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703-2833 
(512)476-3950 

NEWSPAPER  APPRAISERS 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  we've  pnxluced  top  values  for  publishing  companies,  in 
thousands  of  transactions  througnout  the  country.  We  have  built  this 
record  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  we  can  do  for  you  and  your  company. 

CRIBB 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(406)  586-6621 

Bozeman.  Montana 


John  Cribb  •  Jim  Hicks 
Tom  Karavakis  •  (iary  Greene 
Kerry  Murdock 


-EQUIPMENTS  SUPPLIES- 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-%56 


NEWSTEC,  INC 

Specializing  in  SLS/^uller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


NEWSRACKS 


IMI  (USA)  CORPOR.ATIO> 

[Wood  displays  single  copy 
Newspaper  Circulatioa  Supplies 
.  Free  brochures  available 

Phone:  (800)  336-5803 
Fax:  (909)  920-3060 
Email:imiusa@aol.com 
WWW. imiusacorp.com 


INDOOR  FREE  PUBLICATION  RACKS! 

New.  9  or  12  pockets.  Sign  holder. 
Black.  Negotiable  (888)  302-8288 


PRESSES 


2  GOSS  SSC-4  Highs  21  1/2'  cut-off 

running  well  -  $100,000.00  each  -  or  best 
offer  by  owner  (631)  231-  6060 


ENTIRE  HIGH  QUALITY  NEWSPAPER 
PLANT  FOR  SALE 

Community  SSC  folder,  two  stacked 
SSC  units  producing  great  process 
color,  four  SC  units,  complete  pre-press 
and  post-press  equipment... 

EVERYTHING  WORKING! 
Details  and  photos  at  our  web  site, 
kpcnews.com.  Click  on  the  machinery 
ad  in  the  top  right-hand  box  on  the  site’s 
home  page. ..Make  us  an  offer...  On  srte 
storage  available  until  February  1, 2002 


INTER  CONTINENTAL  GRAPHICS,  INC. 

Web  offset  presses:  (941)  561-6401 
WWW.  intercontinentalgraphic  s .  com 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INUND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 
(913)  492-9050  or  (913)  492-6217 
WWW.  inlandnews  .com 
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-INDUSTRY  SERVICES- 


-HELP  WANTED- 


CIRCULATION  SERVICES 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  55ai515 
Eric  Southward 
www.metro-news.com 


BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 


CIRCULATION  SERVICES,  INC. 
The  Prepaid  Sales  Leader 

Find  Out  More  At 
www.circulationservices.com 
Or  call  Andy  Orr  at; 

(970)  493-0470  ext.  109 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@>marketingplusinc.com 
www.marketingplusinc.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

'  Cold  Calling 

’  Conversions/Stop  Savers 
'  PIA  Experts 
'  Database  Marketing 
’  Finest  References  in  the  Industry 
'  Serving  Newspapers  Since  1976 
(888)  940-2200 
www.thepisagroup.com 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 
'  Coickall  projects 
'  Stopsaver  projects 
'  Up-grade  projects 
'  And  NIE  Fundraising 
Call  Doug  Reese  (800)  972-6778 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 


EMPLOYMENT  SERVICES 


NEWSPAPER  POSITIONS 

Looking  for  a  better  job,  new  opportunity 
and  challenge.  Let  Paper  People  help  you 
search  and  land  the  perfect  job.  Our  clients 
are  looking  for  good  people  to  lead  their 
newsroom,  advertising  and  production 
departments  as  well  as  general  managers 
and  publishers.  We  work  with  yon  first,  in 
confidence,  to  determine  the  right  fit,  then 
match  it  with  our  newspaper  clients.  E-mail 
cover  letter  with  geographic  location,  salary 
requirements  along  with  resume  to: 
jturner@mmjnd.net 

INTERNET  SERVICES 

ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  it’s  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397. 
www.our-hometown  .com 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts  One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


ACADEMIC 


ACADEMIC 


UNIVERSITY  OF  OREGON:TENURE  TRACK 
The  School  of  Journalism  and  Communica¬ 
tion  seeks  to  fill  the  Jonathan  Marshall  First 
Amendment  Chair  with  a  tenure-track 
appointment  at  the  associate  or  full  profes¬ 
sor  level,  beginning  in  the  2002-2003 
academic  year.  The  ideal  candidate  will 
have  a  distinguished  record  of  research 
and  publication  in  press  freedom,  with  a 
special  emphasis  on  constitutional  protec¬ 
tion  of  freedom  of  speech  and  press  and 
on  the  role  of  the  press  in  a  democratic  so¬ 
ciety,  and  a  demonstrated  potential  for  out¬ 
standing  university-level  teaching.  An  ad¬ 
vanced  degree  is  preferred.  Responsibilities 
include  teaching  at  both  the  undergraduate 
and  graduate  levels;  playing  a  leadership 
role  in  the  teaching  of  first  amendment 
issues  in  the  School;  pursuing  academic 
and/or  professional  publication;  and  profes¬ 
sional  service  and  outreach  at  the  local, 
regional  and  national  levels.  Consideration 
of  applications  begins  Nov.  2,  2001 .  Please 
send  resume  and  three  reference  letters  to: 

Duncan  McDonald 

Chair  Jonathan  Marshall  First  Amendment 
Chair  search  committee 
School  of  Journalism  and  Communication 
1275  University  of  Oregon 
Eugene,  OR  97403-1275 

http://jcomm.uoregon.edu/ 

An  AAEO  employer  committed  to  cultural 
diversity  and  compliance  with  ADA. 

ACADEMIC 


THE  BLOOMBERG  PROFESSORSHIP 

IN  BUSINESS  JOURNALISM 

The  Master's  Program  In  Business  Journalism  at  Baruch  College/CUNY  is  seeking  a 
distinguished  business  and  financial  journalist  for  appointment  as  a  full  professor,  to  begin 
September  1,  2002.  Now  two  years  old,  the  Master's  Program  In  Business  Journalism  Is 
emerging  as  a  leading  center  for  training  business  journalists. 

Baruch  College,  a  senior  college  of  the  City  University  of  New  York,  is  home  to  CUNY’s 
business  school,  the  Zicklin  School  of  Business:  the  Weismann  School  of  Arts  and 
Sciences,  and  the  School  of  Public  Affairs.  The  College  has  one  of  the  most  diverse  student 
bodies  In  the  U  S. 

In  addition  to  teaching  two  courses  each  semester,  the  Bloomberg  Professor  will  work  with 
Baruch  colleagues  and  leading  business  journalists  to  shape  the  role  and  responsibilities  of 
business  journalism  in  the  21st  century.  This  will  include  the  creation  of  programs  at  Baruch 
College  for  students,  faculty  and  the  public 

Candidates  should  have  at  least  1 0  years'  experience,  a  graduate  degree,  a  demonstrated  interest 
in  teaching  and  a  strong  publications  record.  Competency  in  new  media  will  be  regarded  as  an 
asset.  For  candidates  with  a  master's  degree,  a  request  will  be  made  to  the  CUNY  Board  to  waive 
the  doctoral  degree  requirement  that  is  ordinarily  necessary  for  CUNY  faculty  appointments. 

Salary  and  benefits  compare  favorably  with  those  in  leading  journalism  programs.  Send  a  letter 
of  application,  curriculum  vitae,  three  letters  of  recommendation  and  a  selection  of  published 
work  by  November  15,  2001,  to;  Professor  Joshua  Mills,  Director,  Master’s  Program  in 
Business  Journalism,  Baruch  College/CUNY,  1  Bernard  Baruch  Way,  Box  B-7259,  New  York, 
NY  10010.  Direct  inquiries  to:  Joshua_Mills@baruch.cuny.edu  Information  about  the 
program  is  available  at:  http://faculty.baruch.cuny.edu/journalism/msbaruch/index.hlml 
An  AA/EO/IRCA/ADA  Employer 

BaruchCollege 

TheCity  University  of  New  Ybrk 
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ACADEMIC _ 


VIRGINIA  COMMONWEALTH  UNIVERSITY 
The  School  of  Mass  Communications  seeks 
;  two  tenure-track  faculty  members  to  help 
i  build  a  nationally  recognized  program. 

MEDIA  CONVERGENCE  AND  NEW  MEDIA 
Senior  journalist  or  mass  communications 
teacher/scholar  at  the  associate  profes¬ 
sor/professor  level  to  provide  faculty 
leadership  in  inaugurating  an  undergraduate 
journalism  curriculum  preparing  students  for 
careers  in  newsrooms  where  print, 
electronic  and  digital  media  forms  are  con¬ 
verging.  Teach  undergraduate  courses  in 
news  reporting  and  writing,  editing  and 
producing.  Oversee  development  of  con- 
;  verged  media  produced  by  students  from 
I  the  School’s  facilities.  Requires:  Profession- 
!  al  experience  in  print  and/or  electronic 
i  and/or  digital  journalism;  Master’s  degree 
or  equivalent  experience  required;  record 
of  excellence  and  innovation  in  the 
,  profession;  experience  in  staff  training  and 
!  coaching  and/or  in  university  teaching  and 
■  scholarship. 

1  ELECTRONIC  MEDIA 

Expertise  in  broadcasting  to  teach  under¬ 
graduate  courses  in  basic  and  advanced  re- 
,  porting  for  traditional  and  new  media,  intro- 
:  ductory  courses  in  mass  communications, 

!  media  writing  and  ethics.  Will  oversee 
development  of  public  affairs  news 
programming  from  the  School's  facilities. 
Requires:  Ph.D.  with  professional  experi¬ 
ence  or  a  Master’s  degree  with  significant 
professional  experience;  record  of  excel¬ 
lence  and  innovation  in  the  profession  and 
in  university  teaching  and  scholarship; 
skills  in  computer-assisted  research  and 
digital  technology. 

VCU  is  a  Carnegie  Doctoral/research- 
extensive  University  serving  over  23,000 
students  in  a  media-rich  and  diverse  urban 
locality.  The  School  of  Mass  Communica¬ 
tions  has  850  majors  in  print  and  electronic 
journalism,  advertising  and  public  relations. 
The  School  also  offers  a  M.S.  degree  in 
advertising  through  the  VCU  Adcenter.  The 
School  has  a  two-track  promotion  and 
tenure  system  in  which  faculty  are  designat- 
;  ed  either  as  “professional"  or  “research”, 
i  Review  begins  on  November  30  and  will 
continue  until  a  suitable  candidate  is  identi¬ 
fied.  Send  letter  of  application  specifying 
i  position  of  interest,  CV,  three  non-returnable 
samples  of  scholarship,  and  contact  infor¬ 
mation  for  three  references  to  Ms  Nancy 
,  Shillady,  VCU  Box  842034,  Richmond,  VA 
;  23284-2034.  Salaries  are  commensurate 
with  experience  and  credentials. 

Virginia  Commonwealth  University  is  an 
I  Equal  Opportunity/Affirmative  Action  Em- 
I  ployer.  Women,  minorities  and  persons  with 
j  disabilities  are  encouraged  to  apply. 


GUEST  FACULTY  POSITION 
Applications  are  invited  for  the  position  of 
James  Clendinen  Professor  in  Editorial  and 
Critical  Writing  at  the  School  of  Mass  Com¬ 
munications  at  the  University  of  South 
Florida  in  Tampa.  The  Clendinen  Professor 
teaches  editorial  writing  to  selected  USF 
undergraduates  three  times  a  week  from 
Jan.  28  until  Feb.  28,  2002.  For  more  infor¬ 
mation,  please  see  the  following  website: 
http://www.cas.usf.edu/mass_com/ 
faculty_vacancies.html 
http://www.cas.usf.edu/mass_com/ 
faculty_vacancies.html 

www.editorandpublisher.com 
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-HELP  WANTED- 


ACADEMIC 

ACCOUNTING 

ADMINISTRATIVE 

ADVERTISING 

JOURNALISM/NEW  MEDIA  i 

ASSISTANT  PROFESSOR  1 

CORPORATE  CONTROLLER 

Lee  Enterprises  (www.lee.net/  NYSE;LEE), 

BUSINESS  MANAGER  to  handle  all  account¬ 
ing,  office  operations  and  human  resources 

DIVISIONAL  TERRITORY  SALES  MANAGER 

The  Advertising  Division  of  The  St.  Louis 

COMMUNICATION  DEPARTMENT  a  publicly  traded  media  company  that  owns  responsibilities  tor  The  Griffin  Daily  News,  a  Post-Dispatch  is  looking  for  a  results  driven 


The  Communication  Department  seeks  can¬ 
didates  for  an  assistant  professor  (tenure 
track)  in  journalism/new  media.  Position 
begins  August  2002. 

REQUIRED  QUALIFICATIONS:  Master’s 
degree  and  demonstrated  professional 
experience  in  print  journalism  and  online 
media;  Ph.D.  preferred.  Able  to  teach:  Intro¬ 
duction  to  Media  Writing,  Information 
Gathering  (research  and  interviewing).  Writ¬ 
ing  for  News  (advanced  newswriting).  News 
Reporting,  and  Web  Publishing. 

PREFERRED  QUALIFICATIONS:  Ability  to 
teach:  Copy  Editing  or  Computer-Assisted 
Reporting,  plus  an  ability  to  supervise  online 
student  publications,  supervise  interns,  and 
develop  new  media  courses.  Research  and 
publication  agenda  is  expected,  with 
service  to  the  college  and  community.  Com¬ 
petitive  salary  with  excellent  benefits. 


23  daily  newspapers,  more  than  100  week¬ 
ly,  classified,  shopper  and  specialty  publica¬ 
tions,  and  associated  Internet  services, 
seeks  a  highly  skilled  and  motivated  finan¬ 
cial  professional  to  join  our  corporate  staff 
as  the  Corporate  Controller. 

Reporting  to  the  Vice  President,  CFO  & 
Treasurer,  this  high  profile  and  hands-on 
position  will  supervise  and  lead  the  daily 
functions  of  the  Corporate  Finance  group. 
The  focus  of  the  job  is  financial  planning 
and  reporting,  analysis  and  consultation. 
Requirements  include  a  successful  finan- 
cial^ccounting  background,  SEC  reporting, 
strong  computer  experience,  and  proven 
leadership  skills.  A  degree  in  accounting,  fi¬ 
nance  or  related  field  is  required,  MBA  de¬ 
gree  preferred.  CPA  applicants  will  be 
given  preference.  Newspaper  or  publishing 
industry  experience  is  highly  desired. 

Lee  Enterprises  offers  a  competitive  com- 


seven-day  morning  newspaper  located  40 
miles  south  of  Atlanta.  Must  be  detaiF 
oriented,  have  strong  organizational  skills 
with  proficiency  in  Excel  and  other  spread¬ 
sheet  programs  and  be  able  to  handle  fi¬ 
nancial  budgeting  and  forecasting.  Excellent 
compensation  commensurate  with  ex¬ 
perience.  Griffin  offers  a  wonderful  small¬ 
town  atmosphere  while  being  close  to  all 
the  amenities  in  Atlanta.  E-mail  resume  to 
publisher@griffindailynews.com  or  mail  to: 

Jennifer  Allen,  The  Griffin  Daily  News 
P.O.  Drawer  M,  Griffin,  GA  30224 

PUBLISHER 

Women’s  Business  New  York,  a  new  monthly 
business  paper  aimed  at  women  executives 
and  professionals  in  New  York  City 
and  CT,  NJ,  NY  suburbs,  seeks  dynamic 
publisher.  Ideal  candidate  will  be  responsible 
for  overall  title  management.  Strong 


Divisional  Territory  Sales  Manager  to  lead 
day  to  day  sales  activities  of  between  5 
and  12  Account  Executives.  The  ideal  can¬ 
didate  will  be  responsible  for  motivating 
and  leading  a  retail  sales  staff  to  increase 
revenues  and  active  advertisers,  coaching 
Account  Executives  on  a  daily  basis  to 
improve  their  skill  level  in  the  arena 
of  sales,  developing  Account  Executives 
to  their  full  potential  to  perform  at 
maximum  levels  and  working  with  other 
Divisional  Managers  to  reach  the  goals  of 
the  Advertising  Department. 

The  successful  candidate  will  possess:  a 
minimum  of  five  years  in  the  advertising 
sales  and/or  sales  management  with  a 
proven  track  record  of  consistently 
exceeding  goals,  proven  ability  to  teach, 
coach  and  mentor  others,  exceptional  time 
management  and  organizational  skills,  a 
demonstrated  commitment  to  consultative 


The  Communication  Department  offers 
professionally-oriented  major  programs  in 
journalism,  broadcasting,  public  communi¬ 
cation  (public  relations  and  advertising),  and 
mass  media,  plus  minor  programs  in 
speech  and  writing.  The  department  has 
more  than  400  majors  and  14  full-time  fac¬ 
ulty.  Buffalo  State  is  the  largest  four-year 
comprehensive  college  in  the  State  Univer¬ 
sity  of  New  York  (SUNY)  system.  It  is  locat¬ 
ed  in  the  media  center  of  Western  New 
York;  the  area  offers  a  variety  of  cultural 


pensation  package  including  bonus  oppor¬ 
tunities  and  one  of  the  best  benefit  pack¬ 
ages  in  the  media  industry.  This  is  an  ex¬ 
cellent  opportunity  for  a  proven  financial 
professional  to  bring  their  skills,  ideas  and 
knowledge  to  an  established  and  growing 
media  company  and  our  outstanding  publi¬ 
cations.  If  interested,  please  send,  fax  or 
email  a  cover  letter,  resume  and  salary  re¬ 
quirements  to; 

Lee  Enterprises,  Incorporated 
215  N.  Main  Street 


sales  background,  track  record  of  success 
required,  plus  excellent  oral,  written  com¬ 
munication  skills.  Knowledge  of  New  York 
market  preferred.  Publication  is  a  division 
of  Women’s  Business  Media,  LLC,  an  ex¬ 
panding  regional  publisher  based  in 
Hingham,  MA.  Resume  and  salary  require¬ 
ments  to  John  Morgan,  COO,  Women’s 
Business  Media  LLC,  880  Third  Avenue, 
New  York,  NY  10022. 

johnm@womensbiz.com 
No  phone  calls  or  recruiters,  please 


selling  philosophy  and  an  above  average 
understanding  of  the  newspaper  industry. 
Send  resumes  to: 

ST.  LOUIS  POST-DISPATCH 
Human  Resources 
Re:  Divisional  Territory  Manager 
900  North  Tucker  Bk/d. 

St.  Louis,  MO  63101 
Or  send  your  resume  by  FAX  to: 

(314)  340-3005 

Or  by  E-mail:  pdhr@post-dispatch.com 
The  Post-Dispatch,  an  Equal  Opportunity 


and  recreational  activities. 


Davenport,  lA  52801 


Employer,  values  the  diversity  of  our  work 


Review  of  applications  will  begin  immediate¬ 
ly  and  continue  until  the  position  is  filled. 
Send  letter  of  application,  vita,  samples  of 
professional  work,  and  names  and 
telephone  numbers  of  3  references  to: 

Dr.  Janet  Ramsey,  Chair 
Communication  Department 
Buffalo  State  College 

1300  Elmwood  Avenue,  Buffalo,  NY  14222 
Learn  more  about  Buffalo  State  and  the 
Communication  Department  at: 

http://www.buffalostate.edu/-com 
A  commitment  to  the  mission  and  core 
values  of  Buffalo  State  is  expected.  Buffalo 
State  is  an  affirmative  action/equal  opportu¬ 
nity  employer  and  encourages  applications 
from  women,  racial/ethnic  minorities,  per¬ 
sons  with  disabilities,  and  Vietnam-era 
veterans. 

_ ACCOUNTING _ 

BUSINESS  MANAGER 

The  CommerciaFNews  has  an  opening  for  a 
Business  Manager  to  oversee  all  functions 
of  the  Finance  Department  and  work  with 
other  departments  to  achieve  newspa¬ 
per-wide  goals.  This  position  requires  a  de¬ 
gree  in  accounting  or  related  field  and  a 
minimum  of  five  years  of  supervisory  expe¬ 
rience.  Job  Duties  will  include:  financial  re¬ 
porting,  analysis  and  budgeting.  The  Com¬ 
mercial-News  offers  a  full  benefit  package 
including  health,  life,  LTD,  vision,  dental 
and  401(k).  The  Commercial-News  is  a 
17,870  daily/19,736  Sunday  newspaper. 

Resumes  should  be  directed  to: 

Carol  L.  Nichols,  Publisher 
CommerciaFNews 
17  W.  North  St. 

Danville,  IL  61832 
(217)  477-5122 

Or  E-mail  to:  cnichols@dancomnews.com 


Attn.  Corporate  Controller 
Fax:  (563)  323-9609 
Email:  jobs@lee.net 

Lee  Enterprises,  Inc.  is  an  Equal  OpportunF 
ty  Employer.  We  do  not  discriminate  on  the 
basis  of  race,  religion,  color,  sex,  age,  na¬ 
tional  origin  or  disability. 


ADMINISTRATIVE 

GENERAL  MANAGER 
Bear  River  Publishing  Company,  owned  by 
Pioneer  Newspapers  of  Seattle,  is  seeking 
a  general  manager  for  its  state  of  the  art 
newspaper  production  plant  in  Southern 
Idaho.  The  facility,  built  this  year,  has  a 
new  press,  prints  two  daily  newspapers  and 
seeks  to  develop  a  robust  commercial 
printing  business.  We’re  looking  for  an  indi¬ 
vidual  who  relishes  responsibility,  has  over¬ 
all  management  experience,  can  grow  the 
commercial  aspect  of  the  business  and  can 
effectively  manage  a  high  quality  and  highly 
productive  printing  operation.  For  informa¬ 
tion  about  the  company,  see: 

www.pioneernewspapers.com. 

Please  send  resumes  to:  Dave  Lord,  Pres¬ 
ident,  Pioneer  Newspapers,  Inc.,  221  First 
Ave.  W.,  Suite  405,  Seattle,  WA  981 19. 

i  INCREDIBLE  ADVENTURE  for  entrepreneurs 
i  looking  for  fantastic  career  opportunity. 

Bigfoot  Media,  publisher  of  the  award-winn- 
;  ing  Berkeley  Daily  Planet  &  San  Mateo  Daily 
i  Journal,  needs  high-energy  Sales  Managers 
j  to  build  &  lead  teams  at  start-up  community 
I  dailies  on  the  West  Coast.  Competitive 
!  compensation  -i-  stock  options  for  aggres- 
;  sive  leaders  (we  are  venture  capital- 
;  backed).  This  is  not  for  the  faint-hearted! 
'  Cover  letter  &  resume  to: 

hr@berkeleydailyplanet.net  or  FAX  to: 
i  (510)  841-5695 


PUBLISHER:  WEEKLY  TRADE  NEWSPAPER 
My  client,  a  fast  growing  newspaper  group, 
seeks  a  publisher  for  a  weekly  trade  news¬ 
paper  located  in  Louisiana. 

This  is  an  established  newspaper  in  a  ma¬ 
ture  market.  The  best  candidates  will  enjoy 
the  challenge  of  increasing  the  news¬ 
paper’s  impact  and  building  profitability  via 
active  community  involvement  and  aggres¬ 
sive  leadership  of  circulation  and  advertis¬ 
ing  sales.  Broad  experience  in  publishing  is 
required.  Send  resume  to: 

Harvey  Wigder,  Fulcrum  Resource  Group 
171  Dorset  Road,  Newton,  MA  02468 
Fax:  (617)  964-8377 
E-mail:  hwigder@fulcrumgroup.com 

_ ADVERTISING _ 

INSIDE  SALES  MANAGER 
Savannah  Morning  News  currently  has  a 
need  for  an  Inside  Sales  Manager  for  the 
Classified  Department.  This  person  should 
possess  exemplary  analytical,  leadership 
and  sales  skills  that  can  motivate  a  sales 
team  to  reach  targeted  revenue  goals.  The 
environment  is  fast-paced,  customer- 
oriented,  varied  and  rewarding.  Must  have 
a  successful  record  of  accomplishment  in 
motivating  and  training  a  sales  staff  with 
management/supervisory  experience  in  the 
classified  area.  Prefer  DTI  experience. 
Great  opportunity  to  work  in  beautiful  coast¬ 
al  Georgia  with  excellent  growth  potential. 
Competitive  compensation  package  and 
growth  opportunity!  Send  resume  and 
salary  history  to: 

lbarnes@savannahnow.com 
or  Savannah  Morning  News 
P.O.  Box  1088 
Savannah,  GA  31401 


force  and  the  knowledge  of  our  people. 


ADVERTISING  MARKETING  MANAGER 
Midwest  daily  (35,(XK)  d,  38.(X)0  S)  is  look¬ 
ing  for  an  experienced  advertising 
marketing  professional  who  can  continually 
provide  meaningful  marketing  support  to  a 
sales  staff  of  1 7.  Candidate  must  be  famiF 
iar  with  Ad  Director  presentations.  Power 
Point,  and  research  interpretation.  Compen¬ 
sation  package  commensurate  with  experi¬ 
ence.  Excellent  benefits  package  and 
401(k).  Community  offers  quality  of  life  that 
is  second  to  none.  Send  cover  letter  and 
resume  to:  Tom  Kuchera,  Advertising  Direc¬ 
tor,  Grand  Forks  Herald,  P.O.  Box  6008, 
Grand  Forks.  ND  58206-6008. 
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_ ADVERTISING _ 

INSIDE  SALES/SPECIAL  SECTION 
MANAGER.. .AND  MORE! 

The  Daily  Inter  Lake  (18,500  circulation)  in  ‘ 
glorious  Kalispell,  Montana,  seeks  superhe¬ 
ro/heroine  type  to  fill  critical  second  in 
command  advertising  role  for  sales  and  > 
support  staff  of  30.  This  individual  directly  ' 
supervises  a  staff  of  six  inside  retail  sales 
representatives,  creates  and  coordinates  j 
sales  activity  (both  inside  and  outside)  for  ; 
up  to  40  special  pages,  tabloids  and  broad-  ; 
sheet  sections  per  month,  rides  with  and  ; 
coaches  sales  efforts  of  both  inside  and  i 
outside  reps,  manages  the  sales  efforts  of  ^ 
a  twice  monthly  Business  Journal,  and  ' 
other  duties  as  necessity  dictates. 

The  successful  candidate  will  have  previous  i 
daily  newspaper  sales  and  management 
experience,  be  detail  oriented  and  organ¬ 
ized,  be  able  to  coach,  mentor  and  moti¬ 
vate,  and  have  the  ability  to  maintain  a  i 
sense  of  humor  while  displaying  a  strong 
leadership  style. 

Salary  and  benefits  package  commensurate 
with  experience,  but  above  average  for 
a  newspaper  in  this  circulation  category. 
The  greatest  reward,  however,  is  the  chance 
to  live,  work  and  play  in  one  of  the  most  I 
beautiful  places  on  earth.  Kalispell  is  locat¬ 
ed  in  the  Flathead  Valley  in  northwest 
Montana,  at  the  gateway  to  Glacier  National 
Park.  The  Flathead  is  home  to  the  largest 
lake  west  of  the  Mississippi  as  well  as  boast¬ 
ing  some  of  the  most  spectacular  scenery  : 
to  be  found  outside  the  pages  of  coffee 
table  photo  books.  Fly-fishing,  skiing,  hunt¬ 
ing,  water  sports  and  hiking  trails  abound. 
Life  is  good  here!  Send  resume  and  cover 
letter  to: 

Cindy  Sease,  Ad  Director 
Daily  Inter  Lake 

P.O.  Box  7610,  Kalispell,  MT  59904 


CLASSIFIED  MANAGER 
The  Courier  Times,  located  in  Bucks 
County,  PA,  northeast  of  Philadelphia,  is  ■ 
searching  for  a  Classified  Advertising  Man-  ; 
ager.  The  ideal  candidate  will  be  a  : 
self-starter  with  good  people  skills  and 
strong  management  technique,  a  person 
who  is  an  innovator  and  able  to  develop  , 
new  classified  revenue  initiatives.  Newspa¬ 
per  advertising  sales  experience  and  ability 
to  develop  and  implement  successful  sales  i 
presentations  is  required.  Prior  sales  man¬ 
agement  with  the  ability  to  develop  and 
motivate  a  professional  sales  team  is  a  plus. 
The  Courier  Times  offers  an  excellent  com-  . 
pensation  program  and  benefits,  including  ' 
medical,  dental  and  401(k).  Interested  can¬ 
didates  should  send  resume,  including 
salary  requirements,  to: 

Tim  Birch,  Advertising  Director 
Bucks  County  Courier  Times 
8400  Route  13,  Levittown,  PA  19057 

Or  E-mail  to  * 

tbirch@calkinsnewspapers.com 

“When  it  gcx;.s  wrong,  \ou  feel 
like  cutting  your  throat,  but 
\ou  go  on.  You  don’t  let  an>-  ; 
thing  get  you  down  so  much  ! 
that  it  beats  you  or  stops  you.”  | 
-George  Cukor 


_ ADVERTISING _  ! 

PRODUCT/SPECIAL  SECTIONS  SALES  ' 

MANAGER:  ADVERTISING  DIVISION  ; 

The  Advertising  Division  of  the  St. Louis 
Post-Dispatch  is  looking  for  a  self-motivated 
individual  to  have  an  expansive  role  in  de¬ 
termining  the  strategic  sales  focus  of  our 
weekly  and  daily  newspaper  products  in  ad¬ 
dition  to  all  special  sections.  This  person’s 
strategic  focus  will  be  in  the  following  four 
areas:  Sales  drive  and  focus  in  all  products 
and  special  sections;  Revenue  growth  and 
tracking  by  product/section;  Active  adver¬ 
tiser  growth  by  product/section;  and  Analy¬ 
sis  and  assessment  of  special  sections  to 
determine  the  value  of  each  of  each  and 
every  one,  thereby  determining  what  we  go 
forward  with  as  a  company,  what  we  re-tool 
to  be  more  profitable  and  what  we  discon¬ 
tinue  doing  altogether. 

The  successful  candidate  will  possess:  a 
minimum  of  three  years  in  advertising  sales 
or  sales  management,  the  ability  to 
evaluate  sections  and  products  and  make 
recommendations  for  improvements,  excel-  , 
lent  written  and  verbal  communication  skills  : 
as  well  as  above  average  understanding  of  j 
the  newspaper  industry. 

We  offer  a  Generous  Benefits  Package;  Ex¬ 
cellent  Salary,  401(k)  plan.  Health  and  Den-  i 
tal  and  Other  Benefits.  | 

Send  resumes  to:  ' 

ST.  LOUIS  POST-DISPATCH  ! 

Human  Resources 

Re:  Product  Special  Section  Sales  Mgr. 

900  North  Tucker  Blvd. 

St.  Louis,  MO  63101 
Or  send  your  resume  by  FAX  to: 

(314)  340-3005 

Or  by  E-mail:  pdhr@post-dispatch.com  ; 
The  Post-Dispatch,  an  Equal  Opportunity 
Employer,  values  the  diversity  of  our  work 
force  and  the  knowledge  of  our  people. 

_ CIRCULATION _ 

ZONE  MANAGER,  CIRCULATION 
The  Birmingham  News  is  looking  for  an  ex-  ; 
perienced  Zone  Manager.  This  person  will  | 
coordinate  efforts  of  independent  contrac-  ; 
tors,  carriers  and  distributors  regarding  i 
sales,  service,  collections  and  promotion. 
This  position  supervises  5  Area  Managers 
and  is  responsible  for  circulation  growth 
and  customer  satisfaction.  This  zone  en¬ 
compasses  a  large  part  of  the  State  of 
Alabama  and  requires  a  desire  to  spend  : 
time  away  from  the  office.  We  offer  an  ex-  i 
cellent  benefits  package.  Send  resumes  to: 

Attn:  Jim  Keeble  i 

The  Birmingham  News 
P.O.  Box  2553 
Birmingham,  AL  35202 
Fax:  (205)  325-3268 
E-mail:  hr@bhamnews.com  I 

(No  attachments  please)  EOE 


HOME  DELIVERY  MANAGER  ; 

We  are  a  Cox  owned  newspaper  in  east 
Texas  looking  for  a  hands-on  leader  to  direct  i 
our  home  delivery  operations.  If  you  | 
believe  your  education  and  experience  pre-  | 
pares  you  to  effectively  balance  service,  ; 
carrier  relations  and  managing  a  seasoned  I 
circulation  team  then  submit  your  resume  ; 
to:  Circulation  Director,  Longview  News- 
Journal,  P.O.  Box  1792,  Longview,  TX 
75606.  The  compensation  package,  which 
is  commensurate  with  experience,  includes  ; 
excellent  benefits. 


_ CIRCULATION _ 

COME  GROW  WITH  US! 
Community  Newspaper  Holdings,  Inc.  (cnhi) 
is  seeking  talented,  enthusiastic  people 
who  want  the  opportunity  to  manage  a  cir¬ 
culation  department  and  make  a  difference! 
cnhi  owns  nearly  200  daily  and  weekly 
newspapers  in  smaller  communities 
throughout  the  country.  Our  properties  are 
located  from  the  East  Coast  to  as  far  west 
as  Texas  and  Iowa. 

If  you  have  proven  to  yourself  and  those 
around  you  that  you  are  a  competent  circu¬ 
lator  and  you  are  ready  to  make  the  move 
up  to  managing  your  own  department,  we 
would  like  to  talk  with  you.  We  are  looking 
for  people  who  have  experience/expertise 
(which  can  be  documented)  in  the  following 
areas: 

•  An  “above-and-beyond"  commitment  to 
service 

•  Circulation  and  revenue  growth  record 

•  Sales/marketing  aptitude 

•  Motivation  and  leadership  skills 

•  Budgeting/forecasting  ability 

If  you  are  confident  that  you  have  these 
skills  and  this  experience,  and  you  want  to 
take  that  next  step  in  your  career,  this  may 
be  the  right  time  for  you  to  step  forward.  If 
you  want  to  experience  the  quality  of  life 
found  only  in  America’s  smaller 
communities,  this  may  be  the  perfect  op¬ 
portunity  for  you. 

Please  send  your  cover  letter,  resume  and 
salary  history  to:  Linnie  Pride,  Corporate 
Circulation  Consultant,  Community  Newspa¬ 
per  Holdings,  Inc.,  3500  Colonnade  Park¬ 
way,  Suite  600,  Birmingham,  AL  35243.  Or 
E-mail  to:  lapride@cnhi.com. 

Our  company  offers  competitive  salary/ 
bonus  packages,  full  benefits,  and  potential 
for  career  advancement. 


CIRCULATION  SALES  MANAGER 
40,000-1-  Zone  3  AM  daily  is  seeking  a  Cir¬ 
culation  Sales  Manager  to  move  this  daily 
forward.  We  are  looking  for  someone  expe¬ 
rienced  in  all  phases  of  subscription  sales 
acquisition.  Responsibilities  will  include  the 
ability  to  motivate  and  inspire  a  tele¬ 
marketing  department  via  a  sequential  dial¬ 
er,  in  not  only  quality  but,  also  quantity  home 
delivery  subscriptions  that  match,  or 
preferably  exceed,  industry  averages.  Addi¬ 
tionally  the  ideal  candidate  will  have  a  strong 
background,  in  the  use  of  direct  mail,  and 
the  implementation  of  successful  sales  pro¬ 
grams  for  district  manager,  carriers,  and 
outside  crews. 

We  offer  a  competitive  salary,  and  benefits 
package.  Interested  candidates  should 
send  their  cover  letter,  resume,  and  salary 
requirements  to: 

Circulation  Director 
The  Kingsport  Times-News 
701  Lynn  Garden  Drive,  P.O.  Box  479 
Kingsport,  TN  37662 


CIRCULATION  DIRECTOR:  The  Call  in  Woon¬ 
socket  Rl  seeks  strong  leader  to  sell  7-day 
newspaper  in  Northern  Rl  and  Southern  MA. 
Requires  strong  attention  to  detail  and  cus¬ 
tomer  service  skills.  Full  benefits  including 
401(k).  Great  opportunity  for  someone 
looking  to  next  career  step.  Fax  your 
resume  to  (401)  765-0303  Attn:  CGraves 
or  E-mail:  cgraves@journalregister.com. 


I  _ CIRCULATION _ 

i  RETAIL  MARKETING  OPERATIONS 
i  MANAGER 

St.  Petersburg  Times,  Florida’s  largest  cir¬ 
culated  newspaper,  is  seeking  a  proven  Op¬ 
erations  Manager  to  lead  the  operational 
side  of  our  single  copy  circulation.  The  se¬ 
lected  candidate  will  be  responsible  for  at¬ 
taining  all  sales  and  operational  goals,  facili¬ 
tate  the  marketing  and  distribution  of  all 
single  copy  circulation,  and  collection  of 
revenues  from  retailers,  hawkers,  and 
[  newsracks.  Key  project  work  as  it  pertains 
I  to  distribution  will  also  be  a  portion  of 
the  assignment.  Direct  reports  include 
Retail  Marketing  Division  Managers  and 
Coordinators.  The  ideal  candidate  will  pos¬ 
sess  exceptional  leadership,  motivation, 
coaching,  analytic,  and  communication 
;  skills  while  demonstrating  high  energy,  re- 
;  sour.'efulness,  and  initiative.  Compensation 
j  package  commensurate  with  experience, 
i  Excellent  benefits  package.  Interested  can¬ 
didates  may  apply  with  cover  letter  and 
resume  to: 

St.  Petersburg  Times 
Brad  Dinkmeyer 

P.O.  Box  1121,  St.  Petersburg,  FL  33731 
Fax:  (727)  893-8105 
E-mail:  bdinkmeyer@sptimes.com 

GANNETT  CIRCULATION  OPPORTUNITIES 
CIRCULATION  MANAGERS 
Gannett  Co.,  Inc  is  seeking  performance 
,  driven  newspaper  professionals  to  join  our 
i  team  of  circulation  executives.  We  are  look- 
;  ing  for  hands-on  circulation  managers  with 
!  a  proven  track  record  in  implementing  cir¬ 
culation  strategies  with  an  in-depth  under- 
'  standing  of  marketing,  budgeting,  home  de- 
'  livery,  single  copy  and  customer  service. 
Candidates  should  have  4-6  years  progres¬ 
sive  circulation  management  experience  in 
competitive  markets.,  A  strong  work  ethic 
and  a  desire  to  succeed  are  essential. 

^  CIRCULATION  SALES  MANAGERS 
'  Gannett  also  seeks  results-oriented  news¬ 
paper  sales  and  marketing  professionals  to 
coordinate  circulation  sales  plans  and  mar- 
ke’  .ig  programs  to  meet  our  budgeted  ob¬ 
jectives.  Candidates  should  have  a  proven 
;  track  record  in  developing  and  imple- 
I  menting  successful  sales  programs  in  com- 
!  petitive  markets,  as  well  as  significant  re- 
;  cruiting,  training,  customer  relations  and 
I  supervisory  experience.  The  managers  we 
‘  are  seeking  must  be  excellent  communica¬ 
tors  with  strong  leadership  and  manage¬ 
ment  skills. 

I  Gannett  offers  an  excellent  compensation 
I  and  benefits  package,  including  medical, 
I  dental,  life  insurance,  retirement,  401(k) 
i  and  great  growth  opportunities  in  various 
j  locations. 

I  If  you  are  interested  in  these  opportunities, 
j  RUSH  your  resume  and  salary  history  to: 

'  Rob  Althaus,  Vice  President 

Gannett  Co.,  Inc 
Email:  ralthaus@gannett.com 

Leo  Harley,  Manager/Executive  Recruiting 
Gannett  Co.,  Inc. 

Email:  lharley@westches.gannett.com 


'  riif  iifW.spaiKT  lan  iK-iomc  the  rtKk  of 
the  eommunity.  .separatinj;  water-eiM)ler 
talk  from  the  truth.” 

-I>an  Ktither,  CHS  News  anchor.  I99S 
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-HELP  WANTED- 


CIRCUI^TION 


CIRCULATION  MANAGER 
The  New  Jersey  Herald,  a  suburban-rural 
six-day  24,000  daily  in  northwest  New  jer¬ 
sey,  needs  professional  Circulation  Manager 
to  lead  department  working  to  maintain 
and  build  circulation. 

Successful  candidate  will  show  background 
of  solid  operational  and  management  expe¬ 
rience  to  lead  improvement  in  hard-working 
distribution  force.  Must  be  sales-oriented  to 
innovate  with  department’s  creative  sales 
team  in  very  competitive  area.  Good  com¬ 
munications  skills  a  must. 

As  department  head,  you  would  be  part  of 
the  newspaper’s  strategic  management 
team.  Excellent  starting  salary,  plus 
benefits  package  and  growth  potential.  Ex¬ 
perience  in  similar  area  a  plus. 

Please  send  resume  with  references  and 
salary  requirements  to; 

Kent  Roeder,  General  Manager 
The  New  Jersey  Herald 
2  Spring  Street,  Newton,  NJ  07860 
E-mail:  kroeder@njherald.com 


RETAIL  MARKETING  DIVISION  MANAGER 
St.  Petersburg  Times,  Florida’s  largest  cir¬ 
culated  newspaper,  is  seeking  three  proven 
Division  Managers  to  lead  single  copy  mar¬ 
keting  in  designated  geographic  areas.  The 
selected  candidates  will  be  responsible  for 
attaining  all  sales  and  operational  goals,  fa¬ 
cilitate  the  marketing  and  distribution  of  all 
single  copy  circulation,  and  collection  of 
revenues  from  retailers,  hawkers,  and 
newsracks.  Key  project  work  as  it  pertains 
to  sales  and  distribution  will  also  be  a  por¬ 
tion  of  the  assignment.  Direct  reports  in¬ 
clude  15-20  Carrier  Vendors  and  Retail  Mar¬ 
keting  Coordinators.  The  ideal  candidates 
will  possess  exceptional  leadership,  motiva¬ 
tion,  coaching,  analytic,  and  communication 
skills  while  demonstrating  high  energy,  re¬ 
sourcefulness,  and  initiative.  Compensation 
package  commensurate  with  experience. 
Excellent  benefits  package.  Interested  can¬ 
didates  may  apply  with  cover  letter  and  re¬ 
sume  to: 

St.  Petersburg  Times 
Brad  Dinkmeyer 

P.O.  Box  1121,  St.  Petersburg,  FL  33731 
Fax:  (727)  893-8105 
E-mail:  bdinkmeyer@sptimes.com 


CIRCULATION  DIRECTOR 
The  Union  is  looking  for  someone  to 
replace  a  director  recently  promoted  within 
our  family  owned  group.  We  require  a  suc¬ 
cessful  circulation  marketing  background 
as  well  as  a  collaborative  management 
style.  You’ll  be  the  marketing  champion  to 
lead  a  solid  team  of  circulation  profession¬ 
als.  You’ll  work  with  committed  employees 
throughout  the  paper  in  Grass  Valley,  Cali¬ 
fornia.  Tell  us  how  your  education  and  pro¬ 
fessional  experiences  will  make  a 
difference.  To  apply,  please  send  your  re¬ 
sume  to:  Peter  Starren  464  Sutton  Way, 
Grass  Valley,  CA  95945. 


■  noii  t  Ix’  the  I'lrsl  p;i|x-r  to  wrilc  the  .stor\  ; 
lx-  the  Ix’st  paper  to  w  rite  the  storr:  .\ml  1. 
in  turn,  will  play  Ix'tter  part.s  anti  do  le.sv 
stupitl  movies." 

-Sharon  Stone,  actress.  IW) 


EDITORIAL 


REPORTER 

The  Daily  Gazette,  a  55,000-circulation  in¬ 
dependent  daily  in  New  York’s  Capital  Re¬ 
gion,  is  looking  for  a  reporter  who  searches 
for  high-impact  stories  and  understands  the 
value  of  community  news.  Clips  should 
show  clear  writing,  enterprising  reporting 
and  a  depth  of  understanding. 

Send  resume  and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Ext. 

Schenectady,  NY  12308 


ACADEMIC 


EDITORIAL 


ASSISTANT  EDITOR  for  adult  magazine  and 
Web  site  publishing  house,  specializing  in 
men’s  magazines.  FulFtime  position.  Profes¬ 
sional  level  writing  and  proofreading  skills 
required.  Journalism  or  English  degree  pre¬ 
ferred.  Excellent  salary  and  benefits. 

Fax:  (305)  662-8922 
Or  E-mail:  jobs@scoregroup.com 

GENERAL  ASSIGNMENT  REPORTER  in  a 
competitive,  growing  market.  401(k)  plan, 
medical  coverage  offered.  Send  resume  to: 

Kevin  D.  Coffey,  The  Independent 
50  North  Avenue  NW,  Massillon,  OH  44647 


ACADEMIC 


EDITORIAL 


MANAGING  EDITOR 

The  North  Bay  Business  Journal  seeks  a 
managing  editor  to  oversee  our  editorial 
staff  and  for  reporting.  Our  business  journal 
covers  the  north  San  Francisco  Bay  Area, 
including  the  wine  industry  and  Telecom 
Valley.  Candidates  should  have  business 
reporting  and  editing  experience.  Send 
your  resume  to: 

Publisher,North  Bay  Business  Journal, 
5464  Skylane  Bh/d.,  #B 
Santa  Rosa,CA  95403 
or  FAX  to:  (707)  57^75 


ACADEMIC 


ITHACA  COLLEGE 
ROY  H.  PARK  SCHOOL  OF  COMMUNICATIONS 

JOURNALISM  POSITIONS 

The  Roy  H.  Park  School  of  Communications  at  Ithaca  College  invites  applications  for  two  full  time,  tenure-eligible  positions  in  its 
Journalism  Program.  The  appointments  are  at  the  rank  of  Assistant/Associate  Professor  and  are  effective  August  15,  2002; 
salary  competitive. 

The  Journalism  Program  currently  enrolls  200  majors  and  offers  a  B.A.  degree  which  focuses  on  the  changing  nature  of  the 
Journalism  profession  within  a  broad  liberal  arts  perspective.  The  positions  advertised  offer  a  unique  opportunity  to  be  a  part  of 
an  emerging  Journalism  department  and  to  participate  in  shaping  an  evolving  and  contemporary  curriculum  in  one  of  the 
strongest  undergraduate  communication  schools  in  the  country.  Recent  grants  and  bequests  from  the  Park  Foundation  and  the 
estate  ofJames  B.  Pendleton  totaling  over  27  million  dollars  have  positioned  the  Park  School  as  one  of  the  premier  undergrad¬ 
uate  communication  programs  in  the  nation  and  created  state-of-the-art  support  facilities  in  audio,  film,  photography,  multi- 
media,  journalism  and  telecommunications. 

Position  Descriptions 

Qualifications  for  both  positions  include  a  Ph.D.  or  Master’s  degree  in  Journalism  or  related  discipline  with  significant  and  suc¬ 
cessful  professional  experience  required.  In  addition,  the  successful  candidate  should  demonstrate  evidence  of  teaching  effec¬ 
tiveness  appropriate  for  an  undergraduate  communications  program  and  an  ongoing  and  dynamic  scholarly/professional  profile 
or  potential  for  such.  The  ability  to  teach  at  all  levels  of  the  curriculum  is  required.  We  are  particularly  interested  in  candidates 
who  can  provide  leadership  and  curriculum  development  and  help  build  strong  professional  relationships.  Potential  for  one  of 
the  positions  to  become  program  coordinator  and  department  chair  depending  on  person’s  experience  and  interest. 

The  successful  candidates  will  also  act  as  academic  advisors  to  students  and  serve  on  department,  school,  and  college 
committees. 

DIGITAL  JOURNALISM:  This  position  requires  expertise  in  computer-assisted  reporting  techniques,  new  media  technologies 
for  writing,  reporting,  and  presentation  across  print,  broadcast,  and  on-line  formats,  and  an  understanding  of  the  legal  and 
ethical  roles  digital  journalism  plays  in  today’s  society.  It  is  desirable  that  the  successful  candidate  also  be  able  to  teach  cours¬ 
es  in  one  or  more  of  the  following  journalistic  specialties;  business  and  economics,  arts  and  entertainment,  sports,  science  and 
health,  environment,  as  well  as  courses  in  legal  and  ethical  issues  and  possible  newsroom  management. 

BROAOCAST/ELECTRONIC  JOURNALISM:  This  position  requires  demonstrated  experience  in  broadcast/electronic  jour¬ 
nalism  with  specific  expertise  in  broadcast  writing,  field  reporting  and  producing,  newsroom  management  and  studio  produc¬ 
tion.  It  is  also  desirable  that  the  successful  candidate  be  able  to  teach  courses  in  one  or  more  of  the  following  journalistic  spe¬ 
cialties:  business  and  economics,  arts  and  entertainment,  sports,  science/health,  environment. 

Applicants  should  send  a  current  vita,  statement  of  interest  including  areas  of  teaching  and  professional  specialization,  and 
three  current  references  to: 

Chair,  Journalism  Search  Committee 
c/o  Karen  Armstrong,  Department  of  Television-Radio 
Roy  H.  Park  School  of  Communications 
Ithaca  College 

328  Roy  H.  Park  Hall,  Ithaca,  New  York  14850-7253 

Phone:  (607)  274-3260  Fax:  (607)  274-7041  E-mail:  karmstrong©ithaca.edu 

Screening  of  applications  will  begin  October  25,  2001.  Applications  will  be  accepted  until  the  position  is  filled. 

Ithaca  College  is  an  independent  residential,  comprehensive  College  with  an  undergraduate  enrollment  of  approximately 
5,800  students.  It  is  located  in  the  scenic  Finger  Lakes  region  of  central  New  York. 

Ithaca  College  is  an  Equal  Opportunity/ Affirmative  Action  Employer.  Members  of  underrepresented  groups  (including 
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-HELP  WANTED- 


EDITORIAL 


AFRAID  OF  CHANGE? 

We're  not  at  the  Daytona  Beach 
News-Journal.  We’re  a  100,000-plus  circu¬ 
lation,  independent  newspaper  serving  16 
communities  along  the  east  coast  of  Central 
Florida,  and  we're  looking  for  an  experi¬ 
enced  copy  editor  for  our  Night  News 
Desk.  The  newspaper  is  undergoing  a  rede¬ 
sign  and  we  need  someone  who's  ready  to 
grow  with  us.  If  you  have  a  journalism  de¬ 
gree  and/or  at  least  five  years'  experience 
on  a  copy  desk,  a  strong,  working  knowl¬ 
edge  of  pagination  and  are  willing  to  be¬ 
come  an  active  part  of  the  changes  at  The 
News-Journal,  send  your  resume  to: 

Assistant  Managing  Editor-Operations 
Bruce  Kuehn,  bruce.kuehn@news-jrnl.com 
or  Managing  Editor-News 
Troy  Moore,  troy.moore@news-jrnl.com 
or  mail  to  P.O.  Box  2831 
Daytona  Beach,  FL  32120-2831 

ALASKAN  WEEKLY  seeks  experienced 
news  &  feature  writer.  We  serve  upscale 
readers  in  a  3200  population  fishing  com- 
munity.SGOO  per  week  DOE.  Reply  via  fax 
with  5  clips,  letter  of  introduction  and  re¬ 
sume.  Fax;  (907)  7724871  or  E-mail: 
psgpub@mitkof.net 

COPY  EDITOR  -  Distinguished  small  daily  in 
lovely  Southeastern  city  needs  a  copy  edi¬ 
tor.  We  want  aggressive  handling  of  copy, 
crisp  headlines  and  creative  page  design. 
Knowledge  of  QuarkXPress,  Pagemaker 
needed.  Newspaper  is  part  of  superior  na¬ 
tional  group.  Send  cover  letter  and  resume 
to  Box  2290,  Editor  &  Publisher,  770 
Broadway,  7th  Floor,  New  York,  NY  10003. 


EDITORIAL 


ASSISTANT  BUREAU  CHIEF 
The  Daytona  Beach  News-Journal  seeks  a  ' 
reporter/editor  to  help  cover  one  of  the  I 
fastest  growing  areas  in  Florida.  The  sue-  | 
cessful  applicant  will  be  one  of  our  principal 
reporters  in  Flagler  County,  which  is  on  ' 
Florida's  East  Coast  just  north  of  Daytona 
Beach  and  is  a  prime  growth  area  for  the  ; 
newspaper.  He  or  she  also  will  help  ! 
manage  a  six  person  bureau  and  will  work 
both  breaking  and  enterprise  stories.  We  | 
seek  a  journalist  with  at  least  three  years  of  \ 
daily  experience,  strong  news  judgment 
and  good  people  skills.  Send  a  resume  and 
clips  to  Executive  Editor  Don  Lindley  at 
don.lindley@news-jrnl.com  or  P.O.  Box 
2831,  Daytona  Beach,  FL  32120-2831. 

COPY  EDITOR 

The  Erie  (PA)  Times-News,  a  family-owned 
newspaper,  is  seeking  a  seasoned,  de- 
tail-oriented  copy  editor  driven  to  polish  sto¬ 
ries.  You  will  examine  copy  -  from  3-inch 
briefs  to  60-inch  exposes  -  with  the  same  ! 
magnifying  glass.  We  emphasize  content 
and  adhere  to  style,  both  AP  and  our  own. 
Experience  with  QuarkXPress  is  a  strong 
plus.  We’re  a  60,000-circulation  daily,  with 
a  90,000  circulation  Sunday  edition.  Our 
staff  gathers  daily  to  critique  our  work,  with 
an  eye  toward  learning  and  improving  with 
every  edition.  We  offer  highly  competitive 
pay  and  benefits.  Erie  is  on  Lake  Erie's  wa¬ 
terfront  and  features  a  burgeoning  arts,  en¬ 
tertainment  and  sporting  scene.  Send 
cover  letter,  resume  and  work  samples  to: 

Liz  Allen,  Administrative  Editor 

Erie  Times-News  i 

205  W.  12th  Street,  Erie,  PA  16534 
Or  E-mail  to:  Liz.Allen@timesnews.com 


EDITORIAL 


EDITOR 

A  regional  mid  west  30-40,000  daily  needs 
a  newsperson  to  lead  a  department  of  30  \ 
plus.  The  leader  we  seek  will  know  how  to  i 
create  vibrant  newspapers;  won’t  be  stuck  ' 
in  the  mire  of  old-time  report  writing;  be  or¬ 
ganized;  realize  that  the  product  must  be 
attractive  as  well  as  newsworthy;  thrive  on 
change,  and  know  what  timeliness  in 
today’s  market  is. 

Experience  a  plus,  drive  a  necessity.  A 
track  record  of  news  excellence,  sound 
judgment  a  must.  This  is  not  a  guild  opera-  j 
tion,  yet  emphasis  on  building  a  climate  for  j 
personal  growth  and  fairness  a  must.  We  | 
offer  a  competitive  salary  with  bonus  plan,  ; 
extensive  benefit  package,  and  relocation.  ' 
Minorities,  women  leaders  encouraged  to  ' 
apply. 

Send  us  a  sample  of  what  you  are  creating 
today.  Tell  us  why  you’re  the  best  and  how 
much  money  you’re  worth.  All  replies  will  be 
treated  with  confidentiality. 

Box  2300,  Editor  &  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


EDITOR  I 

Montana  Outdoors,  MT.  Fish,  Wildlife  and  ' 
Parks.  Bi-monthly  publication.  Responsibili-  i 
ties  include:  article  selection,  editing,  coor¬ 
dinating  promotional  efforts,  and  staff  su¬ 
pervision.  For  more  information  visit  www: 
discoveringmontana.com/css/work/emp_  j 
opp.asp.  Or  call:  (406)  444-5653  | 


EDITOR 

PBI  Media,  LLC,  a  growing  business-to- 
business  publishing  company  is  seeking  a 
deadline  oriented  editor  for  one  of  its  week¬ 
ly  aviation  newsletters.  Must  have  excellent 
writing,  reporting  and  proofing  skills,  along 
with  the  ability  to  immerse  themselves  in 
the  industry  and  become  an  industry  expert. 
Submit  resume  by  E-mail  to: 

pbijobs@pbimedia.com 
Or  Fax  (301)  294-5957 


EDITOR 

The  Daily  Press,  a  28,000  plus  circulation 
morning  paper,  seeks  an  experienced  and 
committed  Editor  to  lead  a  first-rate  team 
of  journalists.  Reporting  to  the  Publish¬ 
er/Vice  President,  the  Editor  is  a  key  mem¬ 
ber  of  the  newspaper’s  executive  manage¬ 
ment  team.  The  editor  oversees  the  Daily 
Press  newsroom,  guides  the  news  staff  of 
our  sister  daily  publication  -  the  Desert  Dis¬ 
patch  in  Barstow  -  and  two  weekly  newspa¬ 
pers  -  the  Hesperia  Star  and  La  Prensa  del 
Mojave,  a  Spanish-language  edition.  Our 
new  editor  will  have  a  well-rounded  newspa¬ 
per  background,  at  least  three  (3)  years  of 
newsroom  management  experience,  a  pas¬ 
sion  for  community  journalism,  and  be  able 
to  work  with  other  department  heads  in  de¬ 
veloping  team  strategies  that  achieve  our 
shared  journalistic  and  business  goals,  both 
in  print  and  new  media.  The  Daily  Press  is 
located  in  the  High  Desert  of  Southern  Cali¬ 
fornia,  approximately  95  miles  northeast  of 
Los  Angeles.  A  cover  letter  and  resume 
should  be  sent  to  Ed  Nichols,  Publisher, 
Daily  Press,  P.O.  Box  1389,  Victorville,  CA 
92393-1389,  or  via  E-mail  to: 

eanichols@link.freedom.com 


EDITORIAL 


EDITORIAL  POSITION 

Small  Nevada  daily  seeks  either  an  editor 
or  reporter.  QuarkXPress  page  designing 
skills  a  plus.  Five  day  daily  has  immediate 
opening;  quality  of  applicants  will  determine 
direction.  Send  resume  and  cover  letter  to 
Lee  Denmark,  Publisher,  The  Humboldt 
Sun,  1022  S.  Grass  Valley  Rd., 
Winnemucca,  NV  89445.  Or  E-mail  to: 
leedenmark@humboldtsun.com. 

FREELANCE  EDITOR  for  NY  Black  business 
publication.  Send  resume  and  writing  sam¬ 
ples  to  TNJ,  139  Fulton  Street,  Suite  407, 
New  York,  NY  10038.  Fax;  (212)  962-3537 

FREELANCE  WRITERS 

An  association  trade  magazine  is  looking 
tor  a  few  good  freelance  writers  experi¬ 
enced  in  researching  and  writing  on  manu¬ 
facturing  and  business  topics.  Our  readers 
are  store  fixture  manufacturers.  Please 
send  cover  letter,  resume,  and  clips  to: 

Director  of  Communications,  NASFM 
3595  Sheridan  St.,  Hollywood,  FL  33021 
E-mail:  tracydougherty@nasfm.org 

IF  YOU  LIKE  360  days  of  sun  each  year,  the 
beach  and  can  share  in  our  goal  to  be  the 
best  newspaper  in  Florida,  we  want  to  talk 
to  you.  We  are  looking  for  talented  writers 
and  copydesk  people  who  want  to  work  for 
a  family  owner,  daily  newspaper.  We  crave 
experience  but  are  open  to  hiring  ambitious 
college  grads.  To  apply,  write  John 
Hackworth,  Charlotte  Sun  Herald,  23170 
Harborview  Road,  Charlotte  Harbor,  FL 
33980.  E-mail;  hackworth@sun-herald.com 
OR  call  Buddy  Martin,  managing  editor,  at 
(941)255-8123. 

LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  38  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
wwM.ogdennews. com/opportunities 


MANAGING  EDITOR 

12,000-circulation  high-energy,  award-winn¬ 
ing  AM  daily  in  county  seat  of  dynamic, 
fast-growing  coastal  area  seeks  detail- 
oriented,  results-driven  managing  editor.  A 
passion  for  local  news  and  good  design  a 
must,  along  with  good  people  skills.  Mas¬ 
ters  degree  or  equivalent,  or  4-10  years  ex¬ 
perience,  or  equivalent  combination  of 
both.  Please  respond  to  Box  2295,  Editor 
&  Publisher,  770  Broadway,  7th  Floor,  New 
York,  NY  10003.  EOE 


MANAGING  EDITOR 

The  Ashland  Times-Gazette,  a  family  owned 
12,000  six-day  AM,  seeks  an  experienced 
journalist  for  the  position  of  Managing  Edi¬ 
tor.  Candidate  must  possess  effective  lead¬ 
ership  skills,  8  years  of  editorial  experience 
at  a  daily  newspaper,  and  the  ability  to 
properly  balance  community  journalism, 
community  leadership,  and  management. 
Benefits  include  pension,  401(k),  health/ 
vision/dental  plan,  and  vacation.  Applicants 
should  send  cover  letter,  resume,  writing 
samples  and  salary  history  to  Troy  Dix, 
Publisher,  The  Ashland  Times-Gazette,  40 
East  Second  Street,  Ashland,  OH  44805. 

E-mail:  tadix@dixcom.com 

www.editorandpublisher.com 
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ADMINISTRATIVE 


MEOIATT 

managementXX 

Recruitment  Specialists 

Some  of  our  current  assignments: 

Packaging/Distribution  Managers  -  Daily  newspapers 
in  New  England  and  (alitbmia  in  need  of  experienced 
managers;  strong  meclianical  aptitude;  personnel  skills; 
good  work  envintnments. 

Advertising  Directors  -  Daily  newspapers  in  .Midwest 
and  New  England  seeking  pntven  leaders:  out-of-box 
thinkers  with  exceptional  management  skills:  2()-h  people 
on  each  sales  staff;  grKxl  situations. 

Classified  .Manager  -  Daik  newspaper  in  .Midwest 
(circulation  2().(XH)  to  ■iO.IHH))  needs  experienced  manager 
from  either  classified  or  n.-tail  side  to  lead  staff;  great 
community;  compensation  is  app.  SSO.IKK)  to  $(K),(KX). 


Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  l*arkAV'ay,  Suite  240  ■  Inverness,  IL  6(X)67 
847.963. 9300  ■  mni2@voyager.net  ■  fax  847.934.6(>07 
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EDITORIAL 
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EDITORIAL 


NEWS  EDITOR 

News  editor  needed  for  seven-day,  daily 
newspaper  in  East  Texas,  (Circulation 
8,200).  Number  3  position  in  newsroom  re¬ 
sponsible  for  pagination,  editing  and  some 
management.  Good  benefits,  competitive  . 
pay,  excellent  opportunity  for  upward  pro¬ 
motion.  Excellent  opportunity  for  someone 
who  has  some  experience  looking  to  take  a 
step  into  management.  If  interested  send 
resume  to  Phil  Latham,  Marshall  News 
Messenger,  P.O.  Box  730,  Marshall,  TX 
75671,  or  Fax  to  (903)  935-6242,  or 
E-mail  to  platham@coxnews.com. 

No  phone  calls,  please 

NEWS  EDITOR 

THE  JOURNAL  NEWS  WEEKLIES 
These  are  rapidly  growing  locaHocal  papers 
published  by  The  Journal  News,  a  Gannett 
newspaper.  We  need  an  experienced  editor  ! 
to  guide  coverage  and  staff.  Apply  if  you  - 
can  write,  edit  and  manage  and  have  a 
strong  instinct  for  what’s  important  to  read¬ 
ers.  Pay:  $40’s,  great  benefits  and  oppor¬ 
tunity.  EOE.  Fax:  (914)  696-8228,  E-mail: 
rmelen@thejournalnews.gannett.com 

NEWS  REPORTER 

The  Independent  is  an  award-winning  alter¬ 
native  news  weekly  in  Colorado  Springs,  a 
conservative,  story-rich  environment.  The 
paper  has  an  immediate  opening  for  an  ex¬ 
perienced  news  reporter.  Candidates  must 
be  resourceful,  able  to  craft  in-depth  and 
well-researched  stories  about  local  issues 
and  events  and  have  a  healthy  respect  for 
deadlines.  Send  letter,  resume  and  five 
clips  to  The  Independent,  121  E.  Pikes 
Peak,  Suite  455,  COS,  CO  80903,  Attn: 
Cara  DeGette.  FAX:  (719)5774107.  E-mail: 
degette@csindy.com 

NEWS  WRITER 

CityLife,  the  leading  Las  Vegas  alternative 
weekly,  seeks  news  writer  who  won’t  let  ob¬ 
jectivity  obscure  the  truth  and  who  believes 
sacred  cows  do  indeed  make  the  tastiest 
hamburgers.  Passion  is  a  requirement.  In¬ 
terested  applicants  should  send  cover  ^ 
letter,  resume  and  clippings  to:  Human  Re-  ! 
sources,  CityLife,  1385  Pama  Ln.,  #111,  ^ 
Las  Vegas,  NV  89119  or  E-mail  to: 

HR@lvpress.com 

PRESENTATION  EDITOR 
FLORIDA  TODAY,  a  90,000  daily  Gannett  j 
newspaper  on  the  Space  Coast,  seeks  an  ‘ 
innovative  Presentation  Editor.  This  editor 
will  ensure  consistent,  compelling  presenta-  ; 
tion  throughout  the  paper.  Design  vision  i 
should  emphasize  sophistication,  impact 
and  clarity.  Must  be  able  to  motivate  and 
manage  a  diverse  staff,  while  planning  and  ; 
executing  informative  pages  under  tight 
deadline  demands.  A  minimum  of  5  years 
at  a  daily  newspaper  is  required.  We  offer 
competitive  pay,  great  benefits  and  a  ; 
strong  work  environment.  E-mail  cover  let¬ 
ter,  resume  and  salary  requirements  to: 
kmarsh@brevard.gannett.com 

REPORTER  i 

Texas  Lawyer,  an  award-winning  weekly  j 
newspaper,  seeks  experienced  reporter  in 
its  Houston  office.  Journalism  degree  re¬ 
quired;  J.D.  a  plus.  Send  clips  and  resume 
to  Colleen  B.  McGushin,  editor  in  chief,  Tex¬ 
as  Lawyer,  900  Jackson  St.  #500,  Dallas, 
TX  75202;  FAX:  (214)  741-2325.  E-mail: 

cmcgushin@amlaw.com. 

www.editorandpublisher.com 


POLICE  &  COURTS  REPORTER 
“Crime  and  punishment.”  Ifs  not  only  the  tF 
tie  of  a  great  book  by  Fyodor  Dostoyevsky, 
but  also  the  principle  upon  which  great  po¬ 
lice  and  courts  reporting  is  built. 

The  La  Crosse  Tribune  seeks  not  a  Russian 
novelist  but  a  reporter  who  still 
understands  the  concepts  and  importance 
of  crime  and  punishment.  Translating  Rus¬ 
sian  is  not  necessary,  but  translating  cop 
speak  and  legalese  is  essential,  as  is  the 
ability  to  explain  how  the  court  system  af¬ 
fects  the  ordinary  citizen. 

In  the  past  year,  along  with  covering  some 
high  profile  trails,  we’ve  published  stories 
on  alternative  sentencing,  drug  court,  child 
support,  court  case  load  and  other  topics 
that  take  the  court  reporting  beyond  the 
courtroom  and  into  the  lives  of  those  the 
system  serves.  That  expectation  will 
continue. 

The  La  Crosse  Tribune  consistently  ranks 
as  one  of  the  top  papers  in  Wisconsin  be¬ 
cause  we  don’t  just  try  harder,  we  accom¬ 
plish.  We’ve  got  numerous  recreational  op¬ 
portunities  and  excellent  schools.  We  pay 
more  than  lip  service  to  the  term  “quality 
of  life.” 

Send  letter  of  application,  resume, 
minimum  of  three  work-related  references 
and  non-returnable  work  samples  to: 

Mc-'ibeth  Catania 

Regional  Human  Resources  Director 
La  Crosse  Tribune 
401  N.  Third  Street 
La  Crosse,  Wl  54601 
E-mail:  Meribeth.Catania@lee.net 
Application  deadline  is  October  5th,  2001 


REPORTER 

Philadelphia  Gay  News,  an  award-winning 
weekly  newspaper  covering  the  gay, 
lesbian,  bisexual  and  transgender  communF 
ties  in  the  Philadelphia  region,  seeks  a 
full-time  staff  writer. 

Responsibilities  include  reporting  and 
writing  news  and  features.  Successful  can¬ 
didates  will  have  a  college  degree  and  jour¬ 
nalism  experience. 

Send  cover  letter,  resume,  clips  and  refer¬ 
ences  to: 

Patti  Tihey,  Editor,  Philadelphia  Gay  News 
505  S.  Fourth  Street 
Philadelphia,  PA  19147 
No  phone  calls,  please 
PGN  is  an  equal-opportunity  employer 


REPORTER 

Santa  Cruz  (CA)  Sentinel  is  seeking  an  ex¬ 
perienced  news  reporter  capable  of  enter¬ 
prise  and  beat  reporting,  clear  writing  and 
the  ability  to  understand  that  readers  want 
and  need  complex  issues  explained  and  illu¬ 
minated.  Minimum  requirements:  at  least  5 
years  of  experience  on  a  news  beat.  The 
Sentinel  is  a  28,000  daily  located  in  one  of 
the  most  beautiful  regions  in  the  world,  in 
the  heart  of  the  Monterey  Bay  Area,  80  mi¬ 
les  south  of  San  Francisco  and  30  miles 
from  Silicon  Valley.  Competitive  salary. 

I  Please  contact  Managing  Editor  Don  Miller 
\  with  cover  letter,  resume,  clips  and  refer- 
i  ences.  E-mail:  dmiller@santa-cruz.com  or 
I  snail  mail  at:  P.O.  Box  638,  Santa  Cruz,  CA 
i  95061.  No  phone  calls  please. 


REPORTER 

Want  to  be  the  staff  ace?  Re-energized, 
9000-circulation  PM  seeks  prolific,  self-mo¬ 
tivated  reporter  who  writes  well  and  wants 
to  improve.  Just  want  to  build  a  great  clip 
file?  That’s  OK  -  we'll  even  help.  Degree  re¬ 
quired,  experience  a  plus  but  we’ll  take  a 
qualified  beginner.  North  central  Ohio  loca¬ 
tion.  Excellent  benefits,  salary  negotiable. 
Send  letter  showing  us  how  well  you  write 
and  resume  to  Joe  Centers,  Managing  EdF 
tor,  Norwalk  Reflector,  P.O.  Box  71,  Nor¬ 
walk,  OH  44857.  Fax:  (419)  668-2432. 

E-mail:  centers@goreflector.com 
EOE 


SENIOR  COPY  EDITOR 
The  La  Crosse  Tribune/Winona  Daily  News 
copy  desk  is  looking  for  a  word  smith  with 
a  flair  for  design  to  work  primarily  on  news 
pages.  Copy  editors/designers  work  for  a 
variety  of  shifts:page  1,  wire  and  local 
news  pages  for  either  newspaper.  The  suc¬ 
cessful  candidate  will  have  strong  language 
skills  and  experience  creating  pages  on 
deadline.  La  Crosse  is  a  college  town  and 
health  care  and  retail  center  on  the  Missis¬ 
sippi  River  and  Winona  is  a  college  town 
and  a  manufacturing  and  retail  center  also 
on  the  Mississippi.  Both  offer  great  outdoor 
recreation  opportunities  and  easy  access 
to  Minneapolis/St.  Paul,  Madison,  Wl  and 
Chicago.  Pay  commensurate  with  training 
and  experience. 

Send  letter  of  application,  resume, 
minimum  of  three  work-related  references 
and  non-returnable  work  sample  to: 

Meribeth  Catania 

Regional  Human  Resources  Director 
La  Crosse  Tribune 
401  N.  Third  St. 

La  Crosse,  Wl  54601 
E-mail:Meribeth. Catania@lee.net 
Application  Deadline:  Oct.  1st  2001  EOE 


SPORTS  COPY  EDITOR  -  FLORIDA 
Scripps  Treasure  Coast  Publishing  Co.,  with 
a  combined  daily  newspaper  circulation  of 
more  than  100,000,  seeks  a  sports  edi¬ 
tor/page  designer  to  work  in  a  growing  de¬ 
partment  in  one  of  Florida’s  fastest  growing 
regions.  Responsibilities  include  editing  lo¬ 
cal  and  national  stories  while  designing 
pages  tor  daily  and  weekend  Sports  sec¬ 
tions.  This  editor  will  work  with  report¬ 
ers/editors  at  three  daily  Scripps  newspa¬ 
pers  -  The  Stuart  News,  the  Fort  Pierce 
Tribune  and  the  Press  Journal  in  Vero 
Beach.  Looking  for  candidates  with  strong 
editing  and  design  skills.  EOE.  DWPF.  Send 
resume  and  examples  of  page  design  to: 

Paul  Shea,  Managing  Editor 
The  Stuart  News 

1939  S.  Federal  Hwy.,  Stuart,  FL  34994 
E-mail:  shea@stuartnews.com 


SPORTS  EDITOR 

Sports  editor  for  a.m.  daily  on  Hawaii  island 
of  Kauai  to  cover  local  high  schools,  Univer- 
;  sity  of  Hawaii,  PGA  Grand  Slam  of  Golf  and 
j  NFL  Quarterback  Challenge.  Pagination 
:  skills  required.  Send  resume  and  work  sam- 
I  pies  to  editor  Pat  Jenkins,  The  Garden  Is- 
j  land,  P.O.  Box  231,  Lihue,  HI  96766. 

!  E-mail  inquiries  to:  pjenkins@pulitzer.net. 

SEPTEMBER  24,  2001 


SPORTS  REPORTER  WANTED 
The  Summit  News  in  Summit  County,  Colo., 
IS  seeking  a  full-time  sports  reporter  who 
likes  to  work  hard  and  play  hard  in  the 
heart  of  the  Rocky  Mountains.  The  position 
involves  reporting,  writing,  editing  and  page 
design  duties  as  part  of  a  three-  person 
staff.  Coverage  areas  include  high  school 
sports,  ski  racing,  snow  board  racing, 
mountain  bike  racing,  golf  and  a  whole  lot 
more.  Previous  design  experience  with 
QuarkXPress  a  plus.  Fax  resume  and  clips 
to  sports  editor  Sam  Flickinger  at: 

I  (970)  668-0755  or  E-mail  to: 

j  sflickinger@vaildaily.com 

i 

STAFF  REORGANIZATION  leaves  The  Par¬ 
kersburg  News  and  Sentinel,  a  40,000 
morning  and  afternoon  newspaper  combo, 
with  openings  for  a  highly  motivated,  expe¬ 
rienced  weekend  editor,  assistant  sports 
editor  and  bureau  chief.  Strong  editing, 
writing,  layout  and  planning  skills 
necessary.  Send  cover  letter,  resume  and 
samples  to  James  Smith,  executive  editor. 
The  News  and  Sentinel,  519  Juliana  Street, 
Parkersburg,  WV  26101. 

Or  E-mail:  jsmith@newsandsentinel.com 


FINANCE 


CHIEF  FINANCIAL  OFFICER 
Seeking  a  high  energy  individual  with  superi¬ 
or  interpersonal  abilities  and  participative 
management  style  to  join  the  team  of  a 
fast-growing,  100%  employee-owned  news¬ 
paper  in  SE  Michigan.  Responsibility  of  pro¬ 
viding  sound  financial  information  and  guid¬ 
ance  to  management  team.  President  and 
Board  of  Directors.  Oversee  all  company  fi¬ 
nancial  operations. 

Bachelor’s  degree  in  finance  or  accounting 
required.  CPA,  MBA  or  related  preferred. 
Minimum  ten  years  accounting  or  related 
business  experience  with  three  years  in  a 
supervisory  position. 

Send  resume  to: 

Lonnie  Peppler-Moyer,  Publisher/President 
The  Monroe  Evening  News 
20  W.  First  Street,  Monroe,  Ml  48161 


MAILROOM 


MAILROOM  MANAGER 
Experienced  with  GMA,  Videojet,  Standard 
A  mail.  People  and  organizational  skills  a 
must.  Large  volume  weekly  newspaper. 
Great  opportunity.  All  inquiries  confidential. 
Resumes,  with  salary  history  to: 

Suffolk  Life  Newspapers,  Attn:  IBK 
P.O.  Box  9167,  Riverhead,  NY  11901 
Or  Fax  (631)  369-5930 


MAILROOM  MANAGER 

Opportunity  in  Zone  1  for  an  experienced 
mailroom  manager  to  supervise  inserting, 
packaging  operations.  Requires  a  reliable, 
professional  leader  with  problem  solving 
ability.  Previous  management,  scheouling 
and  maintenance  experience  required. 
Please  forward  resume  and  salary  history 
to  Box  2286,  Editor  &  Publisher,  770 
Broadway.  7th  Floor,  New  York,  NY  1(XX)3. 
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Phone:  1-888-825-9149  CLASSIFIED  ADVERTISING  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLlSHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


MAILROOM 


PACKAGING  CENTER  MANAGER 
65,000+  daily  In  Zone  1  seeks  an  experi¬ 
enced  Packaging  Center  Manager  for 
hands-on  development  of  its’  new  state-of- 
the-art  facility.  We  are  a  quality-oriented 
newspaper  with  strong  desires  to  meet  the 
future  demands  of  advertisers  and  business 
development. 

Requirements  include  a  minimum  of  5  years 
experience  in  a  management  role,  familiar 
with  all  aspects  of  post  press,  and  packag¬ 
ing  operations.  You  must  be  a  detail-minded 
individual  with  strong  organizational  and 
employee  relation  skills.  Experience  with 
Heidelberg  inserters  and  a  good  mechanical 
aptitude  a  must.  Please  send  cover  letter, 
resume  and  salary  requirements  to: 

Box  2280,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


MARKET  RESEARCH 


RESEARCH  MANAGER 
The  Commercial  Appeal  is  seeking  a  sea¬ 
soned  Research  Manager  to  lead  our  re¬ 
search  efforts.  This  person  will  have  direct 
responsibility  for  managing  our  primary 
quantitative  and  qualitative  research  as  well 
as  secondary  research  for  client  depart¬ 
ments:  advertising,  sales  development, 
newsroom,  marketing,  circulation  and  sen¬ 
ior  management. 

Aside  from  preparing  and  presenting  mar¬ 
keting  and  sales  data  to  our  advertising  cli¬ 
ents,  this  person  will  develop  and  maintain 
the  marketing  department’s  SIC  analysis 
databank  and  competitive  media  share  re¬ 
porting  information.  Will  actively  participate 
in  strategic  planning  and  forecasting. 
Required:  College  degree  in  a  research  re¬ 
lated  field  such  as  marketing,  social  sci¬ 
ences,  business  administration,  masters 
degree  or  equivalent  experience.  Five  years 
research  or  market  analysis  experience. 
Good  computer  skills,  the  ability  to  concep¬ 
tualize  sales  presentations  and  research 
projects  from  initial  idea  to  final  product. 
Media  sales  experience  is  a  big  plus. 

As  part  of  the  E.W.Scripps  Company  family 
of  newspapers.  The  Commercial  Appeal  is 
the  largest  daily  newspaper  covering  the 
Mid-South.  We  are  a  progressive  company 
that  values  and  applies  customer  research 
and  we  offer  an  excellent  salary  and  com¬ 
petitive  benefits  package.  The  Commercial 
Appeal  is  an  equal  opportunity  employer, 
proud  of  its  talented,  diverse  workforce. 
Send  resume  to: 

THE  COMMERCIAL  APPEAL 
Research  Manager 
Human  Resources  Department 
495  Union  Avenue,  Memphis,  TN  38103 


PRESSROOM 


PRESS  SUPERINTENDENT 
Are  you  a  quality-conscious,  hands-on  press 
supervisor  who  is  comfortable  leading 
others  and  teaching  by  example?  If  so,  this 
could  be  for  you.  We’re  a  30,000  circulation 
AM  daily  in  the  Deep  South  running  day 
and  night  shifts  on  a  9-unit  Urbanite.  Re¬ 
sponsibilities  include  plate  and  press 
rooms.  Great  working  environment!  Send 
resume,  salary  requirements  to: 

Box  2296,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


PRESSROOM 


ASSISTANT  PRESSROOM  MANAGER 
The  Commercial  Appeal  has  an  immediate 
opening  for  an  Assistant  Pressroom  Manag¬ 
er.  The  Assistant  Pressroom  Manager 
works  under  the  direction  of  the  Pressroom 
Manager:  directs  and  supervises  all  opera¬ 
tions,  support  and  maintenance  tasks  on  an 
assigned  press;  supervises  employees  as¬ 
signed  to  press  crews;  performs  adminis¬ 
trative  tasks;  performs  other  duties  as  as¬ 
signed  or  deemed  necessary.  Responsible 
for  quality,  lab,  press  maintenance,  and 
press  fingerprint.  Supervises  pressroom  as¬ 
sistants  and  paperhandlers.  On  time  press 
starts  and  finishes  required.  Must  work  with 
advertising  and  makeup  departments. 
Schedules  manpower  as  needed.  Maintains 
training  program  for,  apprentices,  assist¬ 
ants,  paperhandlers,  and  all  department 
employees.  Inventory  control  of  all 
supplies.  Payroll  and  vacations  records 
kept  accurately.  Layout  and  scheduling  of 
pressruns  required.  Responsible  for  main¬ 
taining  safety  in  the  pressroom,  reelroom, 
and  warehouse. 

This  position  requires  at  least  five  (5)  years 
experience  in  pressroom  operations;  ability 
to  manage  work  in  a  fast-paced  environ¬ 
ment;  good  interpersonal  skills.  Must  be 
able  to  diagnose  and  prevent  production 
problems. 

Hours  of  work  will  vary;  must  be  able  to 
work  nights,  holidays,  weekends  and  as 
needed  to  meet  production  needs. 

Please  send  resume  to: 

The  Commercial  Appeal,  Charlotte  Cranford 
495  Union  Avenue,  Memphis,  TN  38103 
Or  fax  resume  to:  (901)  529-2618 
Or  E-mail  to:  hr@gomemphis.com 
EOE 


PRESSROOM  MANAGER 
The  Baltimore  Sun,  a  Tribune  Publishing 
Company,  is  seeking  an  experienced  leader 
to  fill  the  role  of  Pressroom  Manager,  This 
key  position  will  have  responsibility  for  the 
daily  press  operations,  including  all  quality, 
productivity  and  financial  responsibilities  of 
the  department.  We’re  looking  for  a  proac¬ 
tive  leader  who  can  motivate  and  advance 
our  team  to  their  highest  potential. 

The  ideal  candidate  will  be  experienced  in 
all  phases  of  press  management,  including 
operations,  maintenance,  budgeting  and 
scheduling.  (Qualifications  include  10+ 
years  of  operations  experience  at  a  metro¬ 
politan  daily,  excellent  oral  and  written  com¬ 
munication  skills,  computer  and  analytical 
skills,  and  experience  with  financial  budg¬ 
eting  and  preparing  projections.  A  4-year 
college  degree  and  experience  managing  in 
a  union  environment  is  preferred. 

We  offer  an  excellent  compensation  pack¬ 
age,  including  a  401(k)  plan,  medical,  den¬ 
tal,  vision,  life  insurance  and  long-term  care 
insurance.  Mail  resume  and  salary  require¬ 
ments  in  confidence  to: 

Box  2292,  Editor  &  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
An  EOE  M/F/DA 


"I  hati-  K)  hash  thi-  nii-dia.  hut  thcM.-  j;as- 
btig.s  IL-ccI  the  prohlcni. '■ 

-Bill  .\lahcT  h(»M.  ■  PoIukuIK  Incorrci  i.  '  BW 


PRESSROOM 


MIAMI  HERALD  -  PRESS  OPERATOR 
Offset  press  operator  with  5  years  experi¬ 
ence  at  major  metro  daily.  Goss  Newsliner 
experience  preferred  but  not  required. 
State-of-the-art  equipment  and  great  bene¬ 
fits  in  sunny  Miami.  Part  of  Knight  Ridden 
Fax  your  resume  to  Job  Code  PRS-IV  at 
(305)  376-2870  or  call  P.  Peterson  at: 

(305)  376-2955 


_ SALES _ 

ADVERTISING  SALES  MANAGER 
Come  grow  with  us  in  beautiful  upstate 
South  Carolina.  Daily  newspaper/Shopper 
group  seeks  an  aggressive  Sales  Manager. 
This  position  is  responsible  for  all  hiring, 
training  and  selling  within  the  advertising 
department.  The  successful  candidate 
should  have  at  least  3  years  of  successful 
advertising  sales  experience.  Generous 
compensation  package.  E-mail  resume  to: 
publish@dailyjournalmessenger.com 
Or  fax  to:  (864)  882-2381 
To  the  attention  of  Publisher 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 
Experienced  publisher  seeking  new  chal¬ 
lenge.  Over  25  years  of  experience  in  all 
facets  of  newspapers:  Advertising,  Circula¬ 
tion,  Editorial  and  Pre-Press.  Designed  and 
ran  central  web-printing  plant.  High  energy, 
self  starter  who  consistently  produced  very 
profitable  award  winning  newspapers. 

Tel.  (401)  783-0077 
Or  E-mail:  rickwilsonl3@home.com 


-POSITIONS  WANTED- 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR.  20  years  of  major 
market  experience  including  New  York.  A 
proven,  goal  oriented  competitor  with  ex¬ 
cellent  staff  building  skills.  Best  candidate 
for  Zones  2,  3  and  4.  Call  (610)  872-1793 
or  E-mail  at:  robwest55@home.com. 

SALES  TEAM  FALLING  ASLEEP? 
Seasoned  Ad  Director/Publisher  will  put  the 
fire  back.  20  plus  years  in  the  business 
paid/free  weeklies,  shoppers,  start-ups, 
magazine  publishing.  Tel.  (561)  716-3328 
Or  E-mail:  sunpub@bellsouth.net 


CIRCULATION 


CIRCULATION  MANAGER,  15  years  experi¬ 
ence  seeking  position  with  small  to  medium 
daily.  (845)  8004084. 


_ EDITORIAL _ 

ANYWHERE/ANYTIME 

Editor  and  writer  with  20  years  experience 
available  short-  or  long-term. 
mark@markgyoung.com  /  (212)  683-2489 


ENERGETIC  reporter  looking  for  challenging 
position  on  a  daily.  Well-rounded  experience 
covering  local  and  national  crime,  agricul¬ 
ture,  education,  business,  the  courts,  enter¬ 
tainment  and  human  interest  pieces.  Make 
deadlines  with  accuracy  &  professionalism 
while  retaining  a  crisp  sense  of  humor. 
Please  send  E-mail  to:  holly@mlode.com. 


EXPERIENCED  news  reporter  seeking  posi¬ 
tion  with  small  to  medium-sized  newspaper. 
Call  (903)  935-9289  or  respond  to 
jme4540700@aol.com. 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 


HELP  WANTED 

Line  rates:  $12.75  per  line,  per  week,  three  line  minimum 

Black  and  white  display  ads: 

$139.(X)  per  inch,  per  week,  one-inch  minimum,  half-inch  increments 

EQUIPMENT  &  SUPPLIES,  INDUSTRY  SERVICES 
ANNOUNCEMENTS,  FEATURES  AVAILABLE 

line  rates:  1 1 .70  per  line,  per  week,  three  line  minimum 

Black  and  white  display  ads: 

$139.00  per  inch,  per  week,  one-inch  minimum,  half-inch  increments 


ALL  CATEGORIES 


Red  display  ads:  $59 .(X)  per  week  in  addition  to  black  and  white  display 
rates.  Frequency  discounts:  For  both  line  and  display  ads.  run  two  or  more 
weeks  and  enjoy  big  discounts.  Blind  boxes:  $25.00  per  insertion;  counts  as 
two  lines  of  copy.  The  identity  of  box  holders  cannot  be  revealed.  Readers 
are  advised  not  to  send  samples  w  hen  reply  ing  to  blind  box  ads;  we  are  not 
responsible  for  the  recovery  of  samples. 

DEADLINE:  Tuesday  prior  to  monday  issue  date. 


C8  EDITOR  &  PUBLISHER  CLASSIFIEDS  S E PT EM  B  E  R  24,  2  0  0  I 
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Ndown,  the  national 
ad  index  provided 
the  best  news  in  July  among 


EITHER  UP  NOR 


the  £0P/Competitive  Media  |  For  the  month,  year  over  I  For  the  year  to  date,  all 

Reporting  monthly  newspaper  |  year,  the  classified  index  sank  four  indices  dropped:  retail, 

advertising  indices,  compared  j  18%;  the  retail  index,  16%,  and  by  15%;  classified,  12%;  and 

with  a  year  ago.  I  the  insert  index,  12%.  national  and  insert,  7%  each. 
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NATIONAL  CATEGORIES 

YTD 

JUL 

Airlines 

-13% 

-7% 

Auto  Dealer  Associations 

!  22% 

15% 

Banks/Credit  Cards 

-13% 

-2% 

Computers  &  Software 

{  20% 

29% 

Corporate/Office/Other 

-5% 

-26% 

Factory  Automotive 

i  3% 

44% 

Food  &  Household 

-8% 

3% 

Govemment/Poiitical 

:  -15% 

-4% 

Hotels  &  Resorts 

0% 

8% 

Insurance 

i  -30% 

-19% 

Investments 

-33% 

-16% 

Mail  Order 

i  -33% 

-24% 

Motion  Pictures 

-19% 

-4% 

Travel  &  Tourism 

i  -15% 

-7% 

Utilities  &  Communications 

0% 

-9% 

I  JUL  AUG  SEP  .OCT  NOV.  DEC 

9293  9740  10266  '  11617  ‘  109  81  '  11386 

9309 

National  ROP  Index 
YTD  -7%,  JUL  0% 

The  National  ROP  (Run-of- 
Press)  Index  was  flat  for  July, 
compared  with  the  same  month  a 
year  earlier,  and  remains  low  for 
the  year  to  date.  Ad  linage  in  the 
Factory  Automotive,  Computers  & 
Software,  and  Auto  Dealer  Asso¬ 
ciations  categories  increased  sig¬ 
nificantly  in  July.  However,  linage 
in  the  Corporat^Office/Other, 

Mail  Order,  and  Insurance  cate¬ 
gories  decreased  for  the  month 
and  remains  low  for  the  year. 


mi  CATEGOMES  ■fYniS  Ml 


Apparel  A  Accessory  Stores  j  -17%  -19% 

Books  &  StatkMiery  Stores  I  -15%  4% 


Computer  Stores _ 

Drug  Stores 

Furniture  t  Accessories 
Office  Supply  Stores 


-6%  -13% 

45%  :264% 
-7%  :  -15% 


-51%  ;  -78% 
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Retail  ROP  Index 
YTD  -15%,  JUL  -16% 

With  ad  linage  in  the  Office 
Supply  Stores,  Computer 
Stores,  and  Food  Stores  cate¬ 
gories  sinking  like  a  warm  penny 
dropped  in  snow,  the  Retail  ROP 
Inda  was  down  sharply  in  July; 
compared  with  the  same  month 
last  year.  One  bright  spot  was  the 
Drug  Stores  category,  which 
recorded  its  third  consecutive 
tripie-digit  monthly  gain.  Also 
strong  were  the  Discount  Stores 
and  Building  Materials  categories. 


PREPRINTED  INSERT  ADVERTISING  INDEX 


Preprinted  Insert  Index 

. . I . i . 1 . 1 . . i . _ i .  i  ^  .  YTD -7%,  JUL -12% 

preprinted  Insert  Index  ad  linage  was 
i  i  I  down  significantly  in  July,  compared 

mu  i - -  ■  ^B  with  the  same  month  a  year  earlier.  The 

{■■  mi  1^1  H  Depsftment  Stores,  Computer  Stores, 

^m  ^m  ^B  '^1  Office  Supply  Stores,  and  Food  & 

^m  ^m  ^  Household  categories  all  sank  sharply 

^m  ^m  ^I^B  ^B^  for  the  year  to  date, 

im  contrast,  the  Drug  Stores  and  Sporting 

Goods  Stores  categories  both  rose  nicely 

JAN  FEB  MAR  APR  MAV  JUN  JUL  AUG  SEP  OCT  NOV  DEC  and  remain  strong  for  the  year  to  date. 


ItliSaTGATESMHS^  YTD  fJULl 

Building  Materials  -3%  -13% 

Consumer  Electronics  13%  |  3% 


Discount  Stores  -9%  -15% 

Food  a  Household  (CMO)  -8%  1% 


Furniture  A  Accessories 


Ijan 
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,  j  I  1  1  _  i  Display  Classified  ROP 

Index  YTD -12%,  JUL -18% 

Ij^ith  the  Recruitment  category  con- 

im  Hi  VY  tinuing  its  long  descent  into  the  maei- 

^1  ^B^^B  ^B  Strom  in  July,  the  Display  Classified  ROP 

89  ^B^^Bi^B  Index  was  down  sharply  for  the  month, 

compared  with  uw  same  pernd  a  year  ago. 
JUL  AUG  SEP  OCT  NOV  DEC  The  Other  Display  Classified  category  was 
103  74  94  76  103  73  104  76  88  96  84  24  stToitg for  July  aiKl  temains  SO fOT  2001. 
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Twin  Towers  aftermath 


ReEUILD  THe  TSNeS®  >ND  20®  A  VessU^' 


Nephew  of  KRT  columnist  and  son  of  Crain  News  Service 
executive  are  among  victims  of  World  Trade  Center  carnage 

BY  DAVE  ASTOR 


The  features  world  was  among  the  many  worlds 

affected  by  Sept,  ll’s  grisly  events. 

Columnist  Bill  Tammeus  of  The  Kansas  City  (Mo.) 
Star  and  Knight  Ridder/Tribune  News  Service  (KRT) 
had  finished  about  80%  of  a  piece  on  the  disaster  when 
he  received  a  call  from  his  vrife  the  morning  of  Sept.  11.  The  news: 
Tammeus’  31-year-old  nephew,  Karleton  Fyfe  of  Brookline,  Mass., 
was  a  passenger  on  the  first  plane  to  hit  the  World  Trade  Center 
(WTC).  Numbly,  Tammeus  mentioned  this  at  the  end  of  his  piece. 

Tammeus  devoted  his  Sept.  14  column  work  Sept.  17,  he  had  233  e-mail  messages 

to  Fyfe.  “Karleton  loved  —  simply  loved  —  :  —  many  thanking  him  for  the  column  and 
life,”  he  wrote.  “To  him  it  was  a  puzzle  to  offering  condolences.  “I  was  able  to  put  a 
be  solved,  a  gift  to  be  opened  excitedly ....  |  face  on  the  thousands  of  losses  people  had 

He  looked  forward  to  nothing  more  than  !  suffered,”  Tammeus  said  quietly. 

li\ing  out  a  long  life  with  his  wife,  Haven,  Crain  News  Service  Sales  Manager  Joe 
and  little  boy,  Jackson  ....  But  now  the  Hanley  hopes  his  only  child  didn’t  suffer 

killers  have  made  that  impossible.”  long.  “It  had  to  be  frightening  on  the 

When  Tammeus  came  to  ^  ^  106th  floor.  Hopefully,  he  went 

quickly,”  said  Joe  of  Christopher 
■.  Hanley,  who  worked  for  Radianz 

(a  Reuters  division)  and  would 
have  turned  35  last  Thursday. 

for  a  conference  when  one  of  the 
^  planes  hit.  Joe  said  Christopher 

A  called  his  girlftiend  on  his  cell  phone  to 

®  much  smoke.  I  can’t  really 

in'll:  sf'  see.  But  I’m  OK.”  He  wasn’t. 

ilf King  Features  Syndicate  Editor  in  Chief 

Wilfr  ivlr  1  '1  i*i?TC  fie  j  Kennedy  was  in  his  apartment  six 


Scott  Stantis  did  the  bottom  cartoon  for  print 
and  the  top  cartoon  to  release  some  emotions. 
It  was  shown  to  colleagues  and  friends. 

collapse.”  At  the  time  he  was  interviewed, 
Kennedy  hadn’t  yet  returned  to  his  building 
—  which  for  days  was  unreachable  and 
without  phone  service  or  electricity.  But 
Kennedy  stressed  that  staying  with  friends 
was  “a  minor  inconvenience  compared  to 
the  thousands  of  lives  that  were  lost.” 

No  one  at  King  or  United  Media,  also  in 
New  York,  was  reported  hurt. 

United  staffers  couldn’t  do  much  Sept.  11, 
and  the  office  was  shut  the  next  day.  Editor¬ 
ial  cartoonists  were  asked  to  send  drawings 
directly  to  American  Color  for  transmission 
to  newspapers.  “We  wanted  editorial 
cartoonists  to  get  stuff  out  to  their  clients 
the  same  day,”  said  United  Vice  President 
for  Comics  and  Graphics  Amy  Lago. 

United  staffers  put  in  many  hours  Sept. 
13  to  catch  up  on  work  missed  the  previous 
two  days,  added  United  Managing  Editor 
Liz  Martinez  DeFranco. 

King  people  couldn’t  make  long-distance 
calls,  which  made  it  difficult  to  contact 
creators  and  to  telemarket.  “But  I  don’t 
think  too  many  paf)ers  were  focused  on 
buying  features  that  week,”  observed 
Kennedy.  And,  like  employees  at  many  oth¬ 
er  New  York  buildings.  King  staffers  now 
have  to  show  identification  cards  to  enter. 

King  did  manage  to  contact  about  300 
“Curtis”  comic  clients  to  tell  them  to  down- 


Daryl  Cagle  was  one  of 
the  first  to  do  a  cartoon 
picturing  a  grieving 
Statue  of  Liberty. 
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Sept.  17  strip.  Kennedy  said  the  comic, 
created  in  midsummer,  was  “eerily  pres¬ 
cient”  about  the  tragedy  (see  art,  right). 

Another  King  cartoonist,  Tom  Batiuk,  is 
doing  a  special  “Funky  Winkerbean” 
sequence  on  the  disaster  that  will  replace 
strips  previously  done  for  the  week  of  Oct. 

1.  King’s  Mort  Walker  created  a  special 
“Beetle  Bailey”  comic  last  week  clients  could 
run  as  a  regular  or  extra  strip.  And  Walker 
assistant  Bill  Janocha  had  his  first-ever 
published  editorial  cartoon  run  Sept.  14 
in  The  Stamford  (form.)  Advocate  and 
Qreenxmch  (Conn.)  Time.  It  showed  the 
Twin  Towers  as  tombstones. 

At  news  services,  staffers  worked 
overtime  to  edit  and  send  out  content 
pouring  in  from  papers.  For  instance,  the 
Los  Angeles  Times-Washington  Post  News 
Service  distributed  material  from  Sept,  ll’s 
extra  edition  of  The  Washington  Post,  which 
hit  the  streets  about  1  p.m.,  said  LAT-WP 
Vice  President  and  General  Manager  John 
Payne.  Meanwhile,  LAT-WP  President 
A1  Leeds  was  stranded  in  the  Midwest, 
unable  to  fly  back.  He  eventually  drove  to 
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The  Sept.  17  “Curtis”  strip,  done  in  midsummer,  inadvertently  presaged  the  disaster  in  New  York. 


This  drawing  from  Great  Britain  was  one  of  the  many 
foreign  cartoons  sent  to  CWS  for  U.S.  syndication. 


Washington  from  Des  Moines,  Iowa 

On  Sept.  11,  KRT  moved  224  stories,  78 
photos,  13  graphics,  and  15  news  anima¬ 
tions.  Scripps  Howard  News  Service  and 
the  New  York  Times  News  Service  also 
went  into  overdrive  —  as  did  columnists. 

Leonard  Pitts  Jr.  of  The  Miami  Herald 
and  Tribune  Media  Services  (TMS)  wrote 
that  much  of  the  United  States  is  “rent  by 
racial,  cultural,  political,  and  class  division,” 
and  that  Americans  can  be  “frivolous”  and 
“spoiled.”  Yet,  Pitts  added,  Americans  are 
“fundamentally  decent”  and:  “When 
roused,  we  are  righteous  in  our  outrage, 
terrible  in  our  force.” 

Creators  Syndicate  media  columnist 
Norman  Solomon  acknowledged  the  horri¬ 
ble  suffering  caused  by  the  hijackers,  but 
wondered  why  horrible  suffering  caused  by 
U.S.  government  actions  don’t  get  similar 


attention.  He  wrote  that  the  1998  bombing 
of  a  Sudanese  pharmaceutical  plant,  for 
example,  “deprived  an  impoverished  coun¬ 
try  of  desperately  needed  medical  drugs” 
and  probably  led  to  thousands  of  deaths. 

Others  opted  not  to  write  about  subjects 
they  usually  cover.  TMS  celebrity  columnist 
Liz  Smith  concluded  her  Sept.  12  piece:  “To 
hell  with  gossip  and  entertainment.” 

The  purpose  of  columnists  at  a  time  like 
this?  “Newspaper  reporters  aren’t  supposed 
to  let  loose  with  emotion,”  said  National 
Society  of  Newspaper  Columnists  President 
Pete  Rowe  of  The  San  Diego  Union- 
Tribune.  “Columnists  can  be  hurt  and 

outraged  and  grieving.  We’re  in 
this  like  anyone  else,  we’re  feeling 
overwhelmed,  but  the  great  thing 
we  can  do  is  attempt  to  put  a 
tragedy  like  this  into  perspective.” 

Association  of  American 
Editorial  Cartoonists  President 
Scott  Stands  said  one  function  of 
an  editorial  cartoonist  after  an 
overwhelming  tragedy  is  “to 
reflect  the  mood  of  his  communi¬ 
ty  and  the  country  at  large.”  The 
Birmingham  (Ala.)  JVctcs  and 
Copley  News  Service  creator  said 
his  mood  has  been  one  of  anger. 


shock,  and  sadness.  When  cartoonists  feel 
that  way,  their  first  few  drawings  may  not 
brim  with  originality  and  insight.  “A  lot  of 
the  [initial]  stuff  was  sentimental  and  emo¬ 
tional,  and  I  don’t  make  any  apologies  for 


that,”  said  Stands,  whose  voice-mail  now 
ends  with  the  words  “God  bless  America.” 

“Cartoons  are  the  medium  to  express 
visceral  emodons,”  agreed  Daryl  Cagle, 
who  said  many  of  the  WTC  cartoons 
initially  posted  on  his  huge  cartoon  site 
(http://cagle.slate.msn.com)  showed  a 
distraught  Statue  of  Liberty.  Cagle  is  past 
president  of  the  National  Cartoonists 
Society,  which  held  its  2000  meedng  in 
the  WTC’s  now-destroyed  Marriott  hotel. 

Stands  said  Sept.  14  he  expected  more 
analytical  and  original  cartoons  the  week  of 
Sept.  17,  including  commentary  on  why 
U.S.  intelligence  failed  to  foil  the  attacks. 

There  was  also  foreign  commentary.  Jens 
and  Jerry  Robinson  of  Cartoonists  &  Writ¬ 
ers  Syndicate  reported  that  the  Califomia- 
and  New  York-based  CWS,  which  distrib¬ 
utes  nearly  250  editorial  cartoonists  from 
50  countries,  was  flooded  with  drawings. 
“And  so  many  cartoonists  wrote  to  say 
how  sorry  they  are,”  said  Jerry.  “For  many, 
we’re  their  only  U.S.  contact.  We  represent 
America  to  them.  Some  offered  their 
royaldes  for  survivors’  funds.”  He  added 
that  even  Middle  East-based  CWS  cartoon¬ 
ists  who  don’t  usually  support  the  United 
States  were  “appalled”  by  the  attacks. 

Smaller  firms  got  involved,  too.  For 
instance,  CLM  Global  News  Group  Editor 
Carolee  Morrison  said  CLM  offered  com¬ 
mentaries  and  excerpts  from  books  about 
terrorism,  and  writers  agreed  to  donate 
proceeds  to  Red  Cross  Disaster  Relief.  11 


CONGRATULATIONS! 


Morris  Communications  Corporation,  of  Augusta,  Georgia  has  sold 
The  Arkansas  City  Traveler 

a  5,300  paid  circulation  daily  newspaper  serving  Arkansas  City  and 
southern  Cowley  County,  Kansas  to 
Winfield  Publishing  Company,  of  Winfield,  Kansas 


We  are  proud  to  have  represented  Winfield  Publishing  Company  in  this  transaction. 
Bolitho  Medu  Service 
P.O.  Box  1985  •  Ada,  OK  74821 

(580)  421-9600  •  web:  www.bolitho.com  •  email:  bolitho@>bolitho.com 


I 

Thomas  C.  Bolitho 
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As  Goss  International,  press  maker  will  swap  bonds  and  bank  debt 
for  a  majority  stake,  with  as  much  as  $90  million  in  new  lending 

BY  JIM  ROSENBERG 

GOSS  IS  GOING  BUST  —  AGAIN.  BUT  IF  GoSS  GRAPHIC 

Systems’  lenders  become  owners,  they  stand  ready 
to  advance  the  ailing  press  maker  up  to  $90  million, 
Goss  announced  it  will  eliminate  roughly  $290  mil¬ 
lion  in  secured  bank  and  unsecured  bond  debt,  with 
bankers  and  bondholders  becoming  majority  owners  of  the  compa¬ 
ny,  restructured  and  renamed  Goss  International.  Doing  so,  it  said, 
requires  reorganization  under  Chapter  11  of  the  U.S.  Bankruptcy 
Code,  its  second  in  two  years,  for  which  it  filed  a  pre-arranged  plan 
this  month  with  the  support  of  owners,  lenders,  and  bondholders. 


The  filing  also  seeks  approval  of  a  new, 
$90-million  lending  facility  from  some 
existing  lenders,  including  “up  to  $48 
million  of  liquidity  for  working  capital 
requirements  and  letters  of  credit.” 

Goss  manufactures  only  overseas 
since  it  closed  its  Cedar  Rapids,  Iowa, 
plant  Aug.  31,  when  it  also  laid  off  20% 
of  its  administrative  staff  in  Westmont, 

Ill.,  (E^P,  Sept.  3,  p.  10).  The  petition 
for  Chapter  11  protection  covers  only  the 
U.S.  company.  Goss  has  remained  com¬ 
petitive  in  European  and  Asian  markets, 
especially  in  sales  of  its  Universal  single¬ 
wide  models.  It  claims  30%  market 
share,  80%  of  that  outside  the  Americas. 

Meanwhile,  the  customer  that  kept 
Goss  in  the  domestic  double-wide  press- 
replacement  business  and  whose  con¬ 
tract  revision  helped  keep  Goss  in  business 
at  all,  was  caught  between  the  plant  closure 
in  the  Midwest  and  terrorism  from  the 
Middle  East  that  effectively  ended  opera¬ 
tions  at  its  Manhattan  production  plant. 

New  York  Post  Production  Director 
David  W.  O’Neill  had  to  send  four  trucks 
to  the  press  manufacturer’s  Cedar  Rapids 
assembly  plant  to  retrieve  an  angle-bar 


j  nest  and  the  C  and  D  levels  of  three 
I  towers.  Those  remaining  sections  of  the 
i  fourth  and  last  press  line  in  a  new  plant 
!  the  paper  brought  into  operation  this 
I  year  have  been  stored  in  a  warehouse  in 


i  Mahwah,  N.J.,  since  Sept.  14,  said  O’Neill. 
I  According  to  O’Neill,  Goss  permitted  the 
j  Post  to  pick  up  the  press  sections  provided 
I  it  assumed  all  possible  liabilities.  But  even 
^  with  the  sections,  the  last  press  line  still 
had  to  be  erected,  and  Goss  owed  the 
j  mechanical  and  electrical  contractors  “a 
I  significant  amount  of  money,”  said  O’Neill. 

!  George  R.  Hall  Contracting  and  its 


Florida  subsidiary,  T.W.  Davis,  said  O’Neill, 
“have  pulled  off  our  project  completely”  and 
have  sought  a  lien  on  the  Post’s  equipment. 
“They  are  looking  for  whoever  they  can 
drag  into  this  to  get  their  money,”  said 
O’Neill.  He  said  the  Post  paid  Goss  for  both 
the  equipment  and  its  installation. 

H.  William  Moore,  president  and  CEO  of 
Hall,  would  only  acknowledge  “problems” 
arising  from  work  for  Goss.  Based  close  to 
Cleveland  (where,  as  The  Plain  Dealers 
operations  director,  he  earlier  was 
responsible  for  Goss’  premier  Colorliner 
site),  Moore  said  he  would  not  discuss 
relations  with  Goss  or  customers  before 
consulting  with  company  lawyers. 

O’Neill  wondered  if  the  Post  would 
have  to  hire  its  own  crew  to  finish  the  press 
installation.  If  it  does,  the  project  will 
require  what  he  called  a  “mini-revitaliza- 
tion”  because  Hall  moved  all  its  equipment 
to  other  jobs.  Even  unloading  the  trucks 
will  be  delayed  until  preparation  is  made  to 
skate  the  heavy  equipment  into  the  plant. 

The  Post’s  South  Street  plant  lost  steam, 
electricity,  and  access,  after  the  Sept.  11 
terrorist  attacks  in  lower  Manhattan. 

“The  thing  was  just  like  a  dead  whale,” 
said  O’Neill,  who  guessed  that  production 
may  never  return  to  the  75-year-old 
building  that  once  housed  Hearst’s 
Joumal-American.  The  paper  was  forced 
to  rely  entirely  on  three  working 
“Postliner”  presses  at  its  new  plant  in  the 
Bronx,  where  it  printed  1,125,000  copies 
of  the  Sept.  12  issue  in  the  course  of  a 
10-hour  press  run. 

As  Goss  seeks  bankruptcy  protec¬ 
tion,  the  Post  is  “still  sorting  things  out” 
from  a  legal  standpoint,  said  Finance 
"Vice  President  Michael  Carvalhido. 
“We  have  not  made  a  determination.” 

All  attempts  to  speak  with  Goss 
executives  in  person  or  by  telephone  — 
including  occasions  suggested  by  Goss 
following  Nexpo  in  June  and  at  Print 
01  this  month  —  were  unsuccessful. 
Spokesman  David  Stamp  said  Goss 
headquarters  “will  definitely  remain  in 
Chicago”  and  the  company  expects  to 
emerge  from  Chapter  11  next  spring. 

Goss  recalled  workers  to  help  close  the 
Cedar  Rapids  plant,  but  only  two  accepted, 
according  to  Joe  Ironside,  business 
representative  for  the  machinists’  union. 
Stamp  would  not  comment  on  the  matter. 
Some  former  workers  accused  Goss  of 
closing  shop  in  the  United  States  to 
concentrate  on  a  joint  venture  in  Shanghai, 
China,  where  it  is  the  majority  partner.  D 


Better  days;  Goss  offset  press  arrives  at  new  Post  plant. 
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Worrying  about  their  image 

Haunting  photographs  of  the  aftermath  of 
the  World  Trade  Center  catastrophe  have  truly 
upheld  the  adage  that  a  picture  is  worth  a 
• :  thousand  words. 

''  I  But  photo  editors 

^  around  the  country 

k  are  still  taking  heat 

I  j  for  selecting  some 

>  of  the  more  sensa- 

£  f  ^  tional  images. 

J  j  j*  1  The  New  York 
'  Daily  News,  for  ex- 

ample,  displayed 
j  what  has  been 

.  called  one  of  the 

i  I  k  1 1  most  horrific  pic- 

-  j  1 1 1 1  tures  ever  pub¬ 

lished  in  America: 
a  color  photo  of  a 
severed  hand  found 
at  the  WTC.  Editor 
in  Chief  Edward 
Kosner  explained 
later,  “It’s  no  time  to  be  squeamish.”  The  Daily 
News  also  printed  a  disturbing  photo  taken  by 
staffer  Susan  Watts  of  people  jumping  from  a 
top  floor  of  one  of  the  burning  towers. 

A  dramatic  photo  of  a  single  Jumper  by 
Richard  Drew  of  The  Associated  Press  was 
published  by  many  papers,  including  The  New 
York  Tirrtes,  The  Washington  Post,  and  the  Los 
Angeles  Times,  often  inspiring  reader  protest.  The 
Arizona  Daily  Star  in  Tucson  put  up  the  photo 
briefly  on  its  Web  site  —  and  then  took  it  down. 

More  than  60  people  quickly  contacted  The 
Morning  Call  in  Allentown,  Pa.,  after  it  ran  the 
AP  photo,  some  screaming.  “There  were  many 
reasons  not  to  run  the  photo,”  said  Naomi 
Halperin,  the  paper’s  director  of  photography, 
admitting  they  may  have  run  it  too  big.  “But 
one  compelling  reason  to  publish  it  kept 
coming  forward:  It  was  the  truth. ...  The  most 
horrific  part  of  this  tragedy  is  the  loss  of  life.” 

—  Greg  Mitchell 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


7  almost  fie/  gui/ ft/  admitting  this, 
bat  xcork  teas  fan  last  iceek." 

-  TED  DANIELS,  ASSOCIATE  EDITOR, 
“THE  INDIANAPOLIS  STAR” 


Morning  Call  may  have 
run  Jump  photo  “too  big. 


Photo  of  the  xceek 


The  devil  is  in  the  details 

Then  there  were  those  who  saw,  in  an 
earlier  AP  photo,  the  image  of  Satan,  complete 
with  horns,  in  the  smoke  pouring  from  the 
burning  towers.  They  called  their  local  papers 
to  complain,  to  charge  that  the  AP  had  altered 
the  photo  with  devilish  designs  —  or  to  ask 
for  reprints.  The  AP  was  forced  to  issue  a 
statement  saying  it  has  a  “strict  written  policy” 
against  manipulating  photos.  —  G.M. 


HENNY  RAY  ABRAMS,  AGENCE  FRANCE-PRESSE 

The  POET  THEODORE  ROETHKE  WROTE,  “IN  A  DARK  TIME,  THE 

eye  begins  to  see.”  Here  two  students  in  Brooklyn  Heights, 
with  lower  Manhattan  as  backdrop,  light  candles  in  the 
wind  in  memoiy  of  the  victims  of  the  World  Trade  Center  disaster, 
and  in  hope  for  a  safer  future  for  all.  —  Greg  Mitchell 
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The  Pojck  Rat 


jiu  mOSE  LOOSE  UI>S 


Reading  between  the  lines  of  D.C.’s  uncharacteristically  chatty 
class  -  in  advance  of  the  wartime  censorship  on  the  way 


IF  THERE  EVER  WERE  A  GOOD  TIME  TO  DISCUSS  THE  DAN- 

gers  of  censorship,  this  is  it.  Media  experts  have  speculat¬ 
ed  about  a  new  impetus  for  voluntary  or  forced  censorship 
on  national  security  and  military  issues  in  the  wake  of  the 
recent  terrorist  attacks.  Last  Tuesday,  Page  One  of  The 
Washington  Times  proclaimed,  “Wartime  presidential  powers 
supersede  liberties;  Censorship,  martial  law  allowed.” 

This  is  interesting,  because  the  only  people  so  far  who  have  revealed 
information  about  our  national  security  and  military  processes  are 
FBI  officials  pointing  fingers  at  the  CIA  and  CIA  officials  pointing 


fingers  back  at  the  FBI  —  and  a  plethora 
of  mostly  GOP  politicians  looking  to  drag 
former  President  Clinton  in  to  accept 
responsibility  for  the  whole  mess. 

And  there  was  U.S.  Sen.  Orrin  Hatch, 
R-Utah,  who,  when  asked  how 
the  United  States  knew  about 
Osama  bin  Laden’s  involve¬ 
ment,  replied:  American 
eavesdropping  technology. 

Thanks,  Orrin.  The  next  time 
a  reporter  asks  you  for  secret 
info,  just  say,  “I’m  not  at  liberty 
to  explain,”  thereby  protecting 
what  little  electronic  advantage 
we  have,  and  simultaneously 
leaving  bin  Laden  to  wonder  if 
we  have  a  mole  in  his  tent. 

“I’m  concerned  that,  in  the  heat  of  the 
moment,  people  are  ready  to  talk  about 
what  they  know,  because  of  what  they 
think  needs  to  be  done,”  said  Bill  Kovach, 
formerly  curator  of  the  Neim2m  Foundation 
and  now  with  a  division  of  the  Pew  Center 
in  Washington.  Kovach  was  once  The  New 
York  Times  bureau  chief  there  and  knows 
the  symbiotic  relationship  between  sources 
and  reporters  in  the  nation’s  capital. 

“Sometimes  public  officials  reveal  secret 


information  to  show  they  are  on  the  ‘in,’” 
he  said.  After  the  attacks,  the  main  sources 
cited  “were  people  who  knew  better,”  he 
added.  “You  don’t  get  people  who  have 
spent  their  lives  in  this,  who  don’t  know 
when  they’re  giving  away 
secrets,”  he  said  firmly.  “That 
guarantees  there  was  a  purpose 
to  these  leaks.” 

Any  novice  Washington 
insider  could  follow  the  well- 
marked  trail  of  news,  olF  and  on 
the  record,  to  see  how  normally 
secret  info  was  being  used  to 
get  the  press  to  support  certain 
policy  initiatives  —  some  of 
them  quite  necessary.  But  it  was 
still  manipulation,  and  that’s  where  the 
worry  of  future  censorship  comes  into  play. 

“Listen,  all  experienced  reporters  who 
have  covered  intelligence  matters  are  used 
to  censoring  themselves,”  Kovach  said. 
“They  ask  themselves,  ‘Does  the  public  need 
to  know  about  our  sources  and  methods  for 
getting  information?’”  The  threat  of  cen¬ 
sorship  by  the  government  tends  to  surface 
when  the  information  involves  officials 
screwing  up,  not  the  identities  of  endan¬ 
gered  agents  or  the  locations  of  wiretaps. 


Though  I  am  not  an  expert,  I  was  once  a 
defense  analyst  following  terrorist  issues. 

So  I’m  surprised  to  hear  so  many  people 
who  usually  won’t  confirm  their  own  mid¬ 
dle  initials  babbling  openly.  Americans  now 
know  more  than  they  ever  did  about  the 
Pentagon’s  layout;  the  White  House  bomb 
shelter;  the  inability  of  fighter  jets  at  An¬ 
drews  Air  Force  Base  to  protect  the  Penta¬ 
gon;  our  reliance  on  electronic,  as  opposed 
to  human  intelligence,  HUMINT;  and  the 
alleged  failings  of  the  last  administration. 

Fine.  However,  what  will  happen 
when  reporters  ask  in  the  future  what  the 
current  administration,  military,  CIA,  and 
FBI  leaders  are  doing  to  fix  this?  Will  we 
hear:  “Can’t  tell  you.  That  w'ould  endanger 
national  security.” 

If  reporters  learn  that  mistakes  are 
still  being  made  or  that  new  rules  giving 
the  government  more  powers  for  national 
security  are  being  abused  or  are  backfiring, 
will  the  government  threaten  editors  as  it 
did  when  Katharine  Graham  decided  to 
print  the  Pentagon  Papers? 

One  area  that  “may”  be  considered 
“national  security”  is  our  energy  policy,  a 
government  official  told  me.  There’s  sup¬ 
port  now  for  freeing  us  completely  from  ties 
to  Arab  oil.  But  some  American  companies 
that  are  big  political  contributors  are  resist¬ 
ant  to  such  strategic  changes.  If  reporters 
seek  to  learn  whether  our  energy  policy  is 
being  held  hostage  by  political  interests, 
will  that  provoke  censorship  threats? 

Recently,  hundreds  of  stories  were  writ¬ 
ten  about  our  lack  of  HUMINT  capability, 
citing  the  policies  of  the  last  eight  years. 

But  20  years  ago,  when  Ronald  Reagan  was 
in  power.  Republicans  were  as  hot  as  Dems 
for  electronic  intel.  Members  and  staffers 
of  the  elite  Senate  Intelligence  Committee 
wanted  boy  toys  with  big  price  tags. 

What  happens  in  six  months  if  a  reporter 
learns  that  use  of  electronic  intel  is  actually 
increasing?  If  such  news  makes  current 
politicians  look  foolish  for  denouncing 
this  technology  after  the  attacks,  will  the 
government  threaten  censorship? 

A  smart  move  for  current  leaders  talking 
about  censorship  would  be  to  keep  quiet. 
Dangling  secret  info  now  —  to  drum  up 
support  among  the  press  and  the  public  — 
may  seem  like  a  great  idea.  But  this  tactic 
could  come  back  to  haunt  the  government, 
and  the  press’  freedom,  later.  II 
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We’ll  go  forward  from  this  moment 


By  Leonard  Pitts  Jr. 


It’s  my  job  to  have  something  to  say. 

They  pay  me  to  tease  shades  of  meaning  from  social  and 
cultural  issues,  to  provide  words  that  help  make  sense  of 
that  which  troubles  the  American  soul.  But  in  this  moment 
of  airless  shock  when  hot  tears  sting  disbelieving 
eyes,  the  only  thing  I  can  find  to  say,  the  only 
words  that  seem  to  fit,  must  be  addressed  to  the 
unknown  author  of  this  suffering.  ■ 

You  monster.  You  beast.  You  unspeakable  Hk 

bastard.  \ 

What  lesson  did  you  hope  to  teach  us  by  your  ■  m  ’ 

coward’s  attack  on  our  World  Trade  Center,  our  ■  ■ 

Pentagon,  us?  What  was  it  you  hoped  we  would  I  1 

learn?  Whatever  it  was,  please  know  that  you  failed.  ■  \  1 

Did  you  want  us  to  respect  your  cause?  You  I 
just  damned  your  cause.  ■  I 

Did  you  want  to  make  us  fear?  You  just  steeled  B  ' 
our  resolve.  ■ 

Did  you  want  to  tear  us  apart?  You  just  brought  ■ 
us  together.  ■ 

Let  me  tell  you  about  my  people.  We  are  a  vast  H 
and  quarrelsome  family,  a  family  rent  by  racial,  B 
cultural,  political  and  class  division,  but  a  family  B 
nonetheless.  We’re  frivolous,  yes,  capable  of  B 

expending  tremendous  emotional  energy  on  pop  B 

cultural  minutiae  a  singer’s  revealing  dress,  a  ball  B 
team’s  misfortune,  a  cartoon  mouse.  fl 

We’re  wealthy,  too,  spoiled  by  the  ready  avail-  B 
ability  of  trinkets  and  material  goods,  and  maybe 
because  of  that,  we  walk  through  life  with  a  certain  sense  of 
blithe  entitlement.  We  are  fundamentally  decent,  though — 
peace-loving  and  compassionate.  We  struggle  to  know  the 
right  thing  and  to  do  it.  And  we  are,  the  overwhelming  majori¬ 
ty  of  us,  people  of  faith,  believers  in  a  just  and  loving  God. 

Some  of  you,  perhaps,  think  that  any  or  all  of  this  makes 
us  weak.  You’re  mistaken.  We  are  not  weak.  Indeed,  we  are 
strong  in  ways  that  cannot  be  measured  by  arsenals. 

Yes,  we’re  in  pain  now.  We  are  in  mourning  and  we  are  in 
shock.  We’re  still  grappling  with  the  unreality  of  the  awful 
thing  you  did,  still  working  to  make  ourselves  understand  that 
this  isn’t  a  special  effect  from  some  Hollywood  blockbuster, 
isn’t  the  plot  development  from  a  Tom  Clancy  novel. 

Both  in  terms  of  the  awful  scope  of  its  ambition  and  the 
probable  final  death  toll,  your  attacks  are  likely  to  go  down 
as  the  worst  acts  of  terrorism  in  the  history  of  the  United 
States  and  indeed,  the  history  of  the  world.  You’ve  bloodied 
us  as  we  have  never  been  bloodied  before. 


But  there’s  a  gulf  of  difference  between  making  us  bloody 
and  making  us  fall.  This  is  the  lesson  Japan  was  taught  to  its 
bitter  .sorrow  the  last  time  anyone  hit  us  this  hard,  the  last 
time  anyone  brought  us  such  abrupt  and  monumental  pain. 
When  roused,  we  are  righteous  in  our  outrage,  terrible  in  our 
force.  When  provoked  by  this  level  of  barbarism,  we  will 
bear  any  suffering,  pay  any  cost,  go  to  any  length,  in  the 
pursuit  of  justice. 

I  tell  you  this  without  fear  of  contradiction.  1  know  my 
people,  as  you,  I  think,  do  not.  What  1  know  reassures  me.  It 
also  causes  me  to  tremble  with  dread  of  the  future. 

In  days  to  come,  there  will  be  recrimination  and 

accusation,  fingers  pointing  to 
— determine  whose  failure 
'  JB^^  allowed  this  to  happen  and 

/^■|^B^|||^^KB|B  what  can  be  done  to  prevent 

it  from  happening  again. 

\  There  will  be  heightened 
security,  misguided  talk 
revoking  basic 
freedoms.  We'll  go 

Bi^^f forward  from  this  moment 
sobered,  chastened,  sad.  But  determined, 
too.  Unimaginably  determined. 

You  see.  there  is  steel  beneath  this  velvet.  That  aspect 
of  our  character  is  seldom  undersuxxl  by  people  who  don't 
know  us  well.  On  this  day,  the  family’s  bickering  is  put  on 
hold.  As  Americans  we  will  weep,  as  Americans  we  will 
mourn,  and  as  Americans,  we  will  rise  in  defense  of  all  that 
we  cherish. 

Still,  I  keep  wondering  what  it  was  you  hoped  to  teach 
us.  It  occurs  to  me  that  maybe  you  just  wanted  us  to  know 
the  depths  of  your  hatred. 

If  that’s  the  case,  consider  the  message  received.  And 
take  this  message  in  exchange:  You  don't  know  my  people. 
You  don’t  know  what  we're  about.  You  don't  know  what 
you  just  started. 

But  you’re  about  to  learn. 
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